Table A3-1

Standard Mail Content of Mailpiece

(Percentage of Standard Mail Received by Households)

Postal Fiscal Years 1987, 2006 and 2007
(Diary Data)

Content 1987 2006 2007
Advertisement 80.9 87.1 87.4
Fund request 1.2 0.9 1.0
Newsletter/information/other 10.9 9.7 9.9
Don't know/No answer 7.0 2.3 1.7

Total 100.0 100.0 100.0




Postal Fiscal Years 1987, 2006 and 2007

Table A3-2
Standard Mail by Major Industry by Quarter
(Pieces Per Household Per Week)

(Diary Data)
Industry Quarter 1 Quarter 2 Quarter 3 Quarter 4
1987 | 2006 | 2007 | 1987 | 2006 | 2007 | 1987 | 2006 | 2007 | 1987 | 2006 | 2007
Credit Card 0.2 1.5 1.1 0.2 1.4 1.2 0.3 1.4 1.1 0.2 1.5 0.9
Bank 0.2 0.6 0.5 0.1 0.6 0.5 0.3 0.6 0.6 0.2 0.6 0.7
Total Financial 0.9 3.3 2.5 0.8 3.3 2.7 1.2 3.4 2.8 0.8 3.3 2.6
Supermarkets 0.3 0.1 0.1 0.3 0.2 0.1 0.2 0.1 0.2 0.2 0.2 0.1
Department store 1.4 1.3 0.9 0.8 0.8 0.6 1.3 1.1 0.8 1.1 1.0 0.8
Mail order company 1.1 2.2 1.7 1.4 1.7 1.5 1.3 1.5 1.4 1.3 1.5 1.5
Specialty store 0.8 1.2 1.2 0.7 0.8 1.0 0.8 1.0 1.3 0.7 1.0 1.2
Publisher 0.9 0.7 0.6 1.4 0.8 0.6 0.9 0.6 0.7 1.2 0.8 0.7
Total Merchants 4.9 58 4.8 4.8 4.6 4.1 5.0 4.6 4.6 4.8 4.7 4.6
Total Services 0.5 1.4 1.2 0.4 1.4 1.4 0.7 1.5 1.7 0.5 1.5 1.6
Total Social/Charitable/Political/Nonprofit 0.5 0.5 0.7 0.2 0.4 0.3 0.2 0.6 0.4 0.2 0.5 0.3
Detached label 0.6 0.6 0.5 0.5 0.6 0.5 0.7 0.7 0.2 0.6 0.7 0.1
Not from one organization 0.6 1.3 1.1 0.4 1.4 1.0 0.4 1.3 1.1 0.4 1.4 1.0
Total Pieces Per Household Per Week 8.2 13.1 10.9 7.3 11.8 | 10.1 8.4 12.1 11.2 7.4 12.1 10.6

Note: Totals are independent from summation of row stubs since row stubs are not exhaustive of all mail pieces.




Table A3-3
Standard Mail Addressee
(Percentage of Total Standard Mail including Nonprofit Mail)
Postal Fiscal Years 1987, 2006 and 2007
(Diary Data)

Percent of Total Standard Pieces Per Household Per
Addressee Mail Week
1987 2006 2007 1987 2006 2007
Addressed to specific person 50.1 67.1 64.8 5.3 11.6 111
Addressed to occupant 22.7 15.9 14.5 2.4 2.8 2.5
Don't know/No answer 0.9 1.8 1.3 0.1 0.3 0.2
Total Pieces Received by Household 73.7 84.8 80.6 7.8 14.6 13.8

Base: RPW Total, Regular Rate Bulk and Nonprofit Rate Bulk.

Note: Totals may not sum due to rounding.



Table A3-4

Standard Mail Addressee by Industry

(Percentage of Pieces)

Postal Fiscal Years 1987, 2006 and 2007

(Diary Data)
Adg:’:scsizil fo Addressed To
Industry Household Occu.pant/ Total
Resident
Members
1987|2006 | 2007 [ 1987 2006|2007 | 1987 [ 2006 | 2007

Financial:
Credit card 97.1 1957 | 96.6| 2.0 1.4 1.4 1100.0]100.0{100.0
Bank 89.8189.2]190.3[ 87 | 82 | 7.3 ]100.0{100.0/100.0
Securities broker 968|948 94.6| 2.9 | 4.1 4.1 1100.0/100.0{100.0
Money Market ® 93.7 19701912 0.0 | 25 | 7.7 ]100.0{100.0/100.0
Insurance Company 93.21850]|885] 55 | 11.3] 9.3 1100.01100.0/100.0
Real Estate/Mortgage 72.8 1854 [84.4|26.7)13.6]14.4[100.0/100.0/100.0

Total Financial 92119131924 68 | 59 | 56 ]100.0{100.0/100.0
Merchants:
Supermarkets 11.1 1 41.5] 52.1[87.7 ] 58.4 | 46.9 1100.0{100.0/100.0
Department store 68.3186.3]188.5[30.9(13.1]10.21100.0{100.0/100.0
Mail order company 9581969 97.1 | 3.3 2.2 2.0 [100.0{100.0]100.0
Specialty store 56.4|78.5]82.7|43.0[20.8] 16.7]100.0{100.0/100.0
Publisher 72.0183.8[81.2|258]13.3]16.7[100.0/100.0/100.0
Land promotion company @ 92.0183.8|77.2| 80 [16.2]22.0]100.0{100.0/100.0
Online Auction N/A | N/JA 1 98.0 | N/A | N/A| 2.0 | N/A [ N/A [100.0
Restaurant 21.3124.6 1220 77.6 754 77.4]1100.0{100.0/100.0
Consumer packaged goods 86.1 19131929135 70 | 5.0 |100.0{100.0/100.0
Auto dealers 88.7 18211768 86 | 16.7]22.8]100.0{100.0/100.0
Service stations @ 56.4180.4]|77.8[43.6[19.6]19.3]100.0{100.0/100.0
Mall @ 19.31100.0] 35.4 [ 80.7 | 0.0 | 64.6 {100.0/100.0/100.0
Other merchants 19.4178.4181.0[83.3]21.1[17.6]100.0{100.0/100.0

Total Merchants 72.1185.6[858|26.7]13.3]13.3[100.0/100.0/100.0
Services:
Telephone 94.6 19201909 47 | 6.7 | 7.3 ]1100.0{100.0/100.0
Other Utilities @ 90.4183.4]1839[ 24 [13.5]15.6]100.0{100.0/100.0
Medical 77.2180.5[84.0|22.7]18.0]15.4[100.0/100.0/100.0
Other professional @ 91.0]1 865|872 65 | 12.6] 11.91100.0/100.0/100.0
Leisure service 85219191928 145| 7.2 6.1 [100.0]1100.0{100.0
Cable TV 80.1 1 51.1]163.1 [19.948.5] 36.4]100.0{100.0/100.0
Computer 98.3]190.4 1935 1.1 9.1 6.1 1100.0/100.0{100.0
Craftsman @ 419173.6| 64.8|57.2 | 26.4] 35.2[100.0/100.0/100.0

Total Services 81.5]180.2]180.8[175(18.8] 18.1]100.0{100.0/100.0
Federal Government N/A 1 41.9 | 34.8 | N/A | 57.7 1 65.1 | N/JA 1100.0/100.0
Nonfederal Government 73.3 1 64.7 | 57.6 | 26.3 ] 35.0 ] 42.0 [{100.0/100.0/100.0
Social/Charitable/Political/Nonprofit:
Union or Professional Organization ® 89.6186.7 1924 (104 11.6] 5.3 |100.0{100.0/100.0
Church ©® 79.4 182618701591 17.4[11.91100.0[{100.0]100.0
Veterans N/A | 80.6 | 66.2 | N/A | 18.3] 33.8 ] N/A [100.0/100.0
Educational 87.9190.71905 (114 75 | 9.2 ]1100.0{100.0/100.0
Charities ® 98.1 16991743 1.9 [ 29.5]25.0]100.0{100.0/100.0
Political Campaign 8731895 91.7]112.1]110.2] 8.1 [100.0]100.0/100.0
AARP @ 100.0]1 93.8 1932 0.0 | 0.5 | 2.1 [100.0/100.0/100.0

Total Social/Charitable/Political /Nonprofit 88.3187.6189.9[10.7[11.0] 2.0 ]100.0{100.0/100.0

@ Fluctuations may be due to small sample size.
Note: Percents are row percentages within each Industry classification.

Totals may not equal exactly 100% due to unreported categories.




Table A3-5
Standard Mail by Shape
Postal Fiscal Years 1987, 2006 and 2007

(Diary Data)
Percent of Pieces Per
Shape Total Standard Mail Household Per Week
1987 2006 2007 1987 2006 2007
Letter Size Envelope 17.3 23.9 23.1 1.8 3.5 3.4
Larger Envelope 12.0 9.8 8.6 1.3 1.4 1.3
Total Envelope 29.3 33.7 31.7 3.1 5.0 4.7
Detached Label Card 5.8 4.4 2.6 0.6 0.7 0.4
Postcard 1.8 7.5 7.1 0.2 1.1 1.0
Catalog (not in envelope) 14.2 15.2 14.5 1.5 2.2 2.1
Flyers/Circulars 20.1 16.6 17.3 2.1 2.4 2.5
Magazines/Newsletters 1.7 4.1 4.3 0.2 0.6 0.6
Other/Don't Know/No answer 1.0 1.8 1.3 0.1 0.3 0.2
Total Pieces Received by Households 73.8 83.2 78.7 7.8 12.3 11.6

Base: RPW Total, Regular Rate Bulk: Regular and Enhanced Carrier Route.

Note: Totals may not sum due to rounding.



Table A3-6a

Standard Mail Industry by Shape

(Percentage of Pieces Received by Households)
Postal Fiscal Years 1987, 2006 and 2007

(Diary Data)
. Larger Than
Industry Emvelope | leflersize | Posteard | 008
Envelope
1987 | 2006 | 2007 | 1987 | 2006 | 2007 | 1987 | 2006 | 2007 | 1987 | 2006 | 2007
Financial:
Credit card 59.5(77.1[78.9(28.1[18.2[15.7[ 04 [ 1.1 [0.7[3.1[04]05
Bank 65.0166.1[70.1114.6112.6[11.4]1 34|71 |154]11.8[08] 0.6
Securities broker 56.3[21.7[22.3[18.7[37.6[39.4[ 05 [ 3.1 [25[52[52]6.3
Money Market © 66.1130.7[25.1] 8.3 12423631 0.7 157127185 72]|29.1
Insurance Company 66.8(55.2158.8]119.9(24.5120.0] 0.7 [ 5.1 | 4.7 14| 0.6 0.8
Real Estate/Mortgage 32.1149.3144.6| 7.3 | 6.4 | 8.7 [10.7]125.8({24.6] 3.2 1 0.8 [ 0.9
Total Financial 60.1[63.8[65.0[19.4(18.8[17.1]1 20| 55| 46|26 1.0]1.2
Merchants:
Supermarkets 40144157127 152]158]07]155]13.6]52]80] 6.1
Department store 887618236 72]86]3.3]12.8[12.4]140.8]30.8[29.3
Mail order company 20.8] 6.1 | 7.3 2201 88| 96| 08| 1.3 ] 0.9 |48.5(74.2]|72.8
Specialty store 1051 82 | 6.6 65| 342851 1151[14.6|26.8|32.9(37.6
Publisher 26.5[144.3[42.9[34.1[19.0[157[ 1226 [ 18|44 [58]5.3
Land promotion @ 78.1122.6(19.7]1 44 [10.9| 7.2 |1 1.3 [26.6]350]| 3427128
Online Auction N/AT N/ATT0.9[ N/AT N/A] 0.0 [ N/A] N/A118.7[ N/A| N/A138.5
Restaurant 45131 136[1.6]00]1.0/(21.8138.1{30.9]21]12]0.7
Consumer packaged goods 35.1117.8125.7[16.1119.7119.9 221848556 |11.2]12.1
Auto dealers 28.1117.3]1152[13.6]1 6.5 45| 65 |11.3[ 7971126 1.4
Service stations @ 14.2({155[ 94 [ 00 [ 00 [ 21 [59([259[43.4] 0.0[ 0.0 0.0
Mall ® 0.7]100]00[00]00]00]|0.9]33.7[39.9]/21.6] 0.0 8.8
Total Merchants 18.0[12.9[12.8[16.3[ 8.7 [ 82| 25]83]8.1[28.1]40.6[39.7
Services:
Telephone 28.9(35.1[43.2[42.9[19.0[11.1[ 52 [13.4[125[ 6.2 [ 29[ 2.2
Other Utilities @ 33.1143.1146.2| 951 8.8 ]10.1| 2.2 112.3[10.9] 6.0] 1.9 | 0.9
Medical 27.1[124.9(27.71 8194 [11.0] 6.2 [19.4[20.7[ 26|52 2.8
Other professional @ 48.6134.0133.2[14.0110.2] 9.9 1.8 117.3[13.5] 1.9 ] 4.8 | 6.3
Leisure service 41.5(24.7[28.7[159[11.9[11.5] 42 [184[142[ 41 [ 72 ][ 7.6
Cable TV 15.4124.31289(14.4] 45| 48| 7.8 124.7[19.9]120.6] 1.0 [ 1.2
Computer 30.7[18.4[12.7[27.6] 99 7.6 | 0.0 [10.1] 9.2 [16.2]24.5[33.0
Craftsman @ 13.2129.5122.6 99121118 591357378 00] 2.1 [ 1.3
Total Services 32.8[27.3[29.8[17.5[104] 9.4 [ 6.0 [19.3[18.6] 6.1 | 5.2 [ 4.7
Government:
Federal Government N/A]1 9.7 1 82 |N/A| 87 |55 |N/A|57.1]1564|N/A]26] 2.3
Nonfederal Government 17.5121.6119.9]1 9.1 [ 3.7 1571 40 [17.9]13.1]110.0] 3.1 | 4.2
Social/Charitable/Political/Nonprofit:
Union/professional ® 38.3136.0141.3[17.7)111.9]111.5(22 197873412728
Church ® 36.3[23.6[29.3[10.1] 45| 48[ 35[16.6[18.6[43[923[7.0
Veterans N/A130.0132.8| N/A| 99| 7.6 [N/A|10.8[10.4| N/A| 44 ] 0.0
Educational 40.0(34.7[40.8[14.2[ 2.1 [ 1.8 [ 3.0 [10.8[14.6] 7.1 [ 4.9 [ 4.9
Chartities N/A|134.5143.6| N/A| 9.9 [12.1| N/A[23.6[14.8| N/A| 4.2 | 4.8
Political Campaign 33.1[12.9[{10.8] 2.7 [ 87 [55[84[23.1[298[04]08]0.9
AARP @ 20.9132.8153.2(57.2)1 3.7 57 100] 63[44]81]1.0][0.2
Total Social/Charitable/Political/ | 37 5194 9] 28.3[12.4 [ 10.8] 11.0] 4.5 [16.3]19.0{ 33 | 2.6 | 2.9
Nonprofit
Total 23.5[28.7[29.3[16.2[11.8[11.0[ 25[ 9.0 [ 9.0 [19.2[18.2[18.4

® Fluctuations may be due to small sample size.

Note: Percentages are row percentages within each Industry.




Table A3-6b
Standard Mail Industry by Shape

(Percentage of Pieces Received by Households)
Postal Fiscal Years 1987, 2006 and 2007

(Diary Data)
Newspapers/ Other/
Industry Flyers Magazines Don't Know Total
1987 | 2006 | 2007 | 1987 | 2006 | 2007 | 1987 | 2006 | 2007 | 1987 | 2006 | 2007

Financial:
Credit card 811261361 00[01]01]06][0.5]0.51]100.01100.01100.0
Bank 14.3111.8{10.6] 0.1 [ 091 10] 0.7 {0.8] 0.9 ]100.01100.01100.0
Securities broker 16.6113.6]110.9] 1.6 [12.2]113.1] 1.1 | 6.5 ] 5.5 ]100.0/100.0{100.0
Money Market @ 14.6]115.3[13.6] 0.0 [10.1]10.4] 1.8 | 6.8 ] 2.8 |100.0/100.0]100.0
Insurance Company 10.2]111.0]111.6]1 051281 35]05]08] 0.71100.0{100.01100.0
Real Estate/Mortgage 449114811811 141221241 05]08] 0.6]100.0{100.01100.0

Total Financial 1471801 8710519123108 1.1] 1.11100.01100.0{100.0
Merchants:
Supermarkets 85.7154.4159.8| 0.8 110.3] 75 0.7 22 ] 1.6 [100.01100.0{100.0
Department store 42.5136.0136.1]1 0.3 13012811061 26] 26]100.0{100.01100.0
Mail order company 7014013910222 20[08]{ 34| 35 /([100.01100.0]1100.0
Specialty store 498(1355134.7] 0.3 3.1 124107 1.8] 1.3]100.01100.0{100.0
Publisher 2041 84183 |121[17.1]1234] 1.2 {29 ] 2.6 ]100.0/100.01100.0
Land promotion ® 12.7125.7127.01 001 25]1 6.0] 001 90 ] 2.1 1100.0{100.01100.0
Online Auction N/AL N/AT126.4] N/ALTN/AL 25 [ N/AIN/AL 2.9 | N/A [ N/A [100.0
Restaurant 70.0156.8]161.8[{ 0.0 ] 02 ] 0.7]100] 06 [ 1.2]100.0/100.0[100.0
Consumer packaged goods 38.0135.4]1263] 1.8 ] 46 ] 48] 1.2 129 ] 2.6 ]100.0[100.01100.0
Auto dealers 427159516511 1.8 [ 1.5]152]102(1.3]0.7]100.01100.01100.0
Service stations @ 79.9158.3143.2{ 0.0] 00]08]00] 03] 1.0]100.0/100.0[100.0
Mall @ 759155.0|513[{ 1.0] 00| 0.0]0.0]11.3[0.0]100.0/100.0[100.0

Total Merchants 31.3{21.8]123.2]1 29505510927 ] 2.4 1100.01100.0{100.0
Services:
Telephone 14.3127.81288]1 1.3 1 1.1]107]11.3]11.3]0.7]100.0{100.01100.0
Other Utilities ® 293127212461 50 [ 71154 114.7{ 1.1 ] 2.7 ]1100.01100.0]100.0
Medical 50.5133.3]302] 44 [31]125]105(1.2]291]100.01100.01100.0
Other professional @ 315125513021 221571271001 28] 251]100.0{100.01100.0
Leisure service 33.1131.3]131.7]1 081 51147104121 ] 251]100.0{100.01100.0
Cable TV 36.0143.6144.1] 3.9 [25.8]24.6] 1.9 [ 0.7 ] 0.6 |100.0/100.0]100.0
Computer 24.9126.7131.1]1 0.7 [ 98] 6.7]1 00 6.9] 23]100.01100.01100.0
Craftsman @ 70.4]130.6|34.4| 0.6 | 155]/13.6] 0.0 ] 0.0 [ 0.2 ]100.0/100.0[100.0

Total Services 34.3132.9133.3]1 201311271131 1.8] 1.51]100.0{100.01100.0
Government:
Federal Government N/AL17.7123. 1] NJALT 0.0 | 0.0 | N/JA] 2.3 | T. N/A 1100.0{100.0
Nonfederal Government 55.8137.3136.6]1 22 [00]00] 1.3[27] 3.41]100.01100.01100.0
Social/Charitable/Political /Nonprofit:
Union/professional ® 35.6117.4114.7]1 2.8 115.8]13.7]1 0.0 1 2.7 ] 1.51100.0{100.01100.0
Church ® 38.5(17.2121.5]1 1.0 [20.3]13.2] 0.3 2.7 ] 1.0 ]100.0/100.01100.0
Veterans N/A[19.9]113.8] N/A[T14.1]110.2[ N/A] 3.7 ] 0.0 [ N/A [100.0{100.0
Educational 33.7131.11240| 14 [ 74154106 1.8] 1.0]100.01100.01100.0
Charities N/A[156] 7.7 IN/AL 54 47 [ N/A] 0.1 ] 3.1 [ N/A [100.0{100.0
Political Campaign 54.0158.41554]1 1.3]120]107]102]0.7]0.41]100.0{100.01100.0
AARP @ 6.7 112.3[105]1 7053129100 3.3]0.0]100.01100.01100.0
Nl:;"rl)fifc'o'/Ch"”mb"”/PO"“CO'/ 39.836.7(32.7] 2.4 | 7.3 | 51| 0.4 | 1.4 | 0.9 [100.0[100.0{100.0

Total 272119912201 23 [ 49154113 [75]4.91100.01100.01100.0

® Fluctuations may be due to small sample size.




Table A3-7a
Standard Mail Shape by Industry
(Percentage of Pieces)
Postal Fiscal Years 1987, 2006 and 2007

(Diary Data)
. Larger Than
Indust Iéeﬂe:' Size Letter Size Postcards
ndustry nvelopes -
1987|2006(2007[1987]/2006/2007]|1987|2006(2007

Financial:
Credit card 7.5 13201276 51 [185]14.7]1 05| 14 (0.8
Bank 69 [11.5[13.6] 23 [ 54|59 34| 39| 3.4
Securities broker 27 1131 15[ 131561 72]102[06]0.6
Money Market 0403 [02[01[06]07]00]02]0.1
Insurance Company 10.8110.21102[ 4.7 111.1]1 93 [ 1.0 3.0 ] 2.6
Real Estate/Mortgage 1.4 | 4.1 301 05113 [16]44]1 69|54
Other Financial 0604 [03[03[07[03]00]03]0.2

Total Financial 30.3[59.9[56.4[14.3[43.1139.7] 85 116.3]12.9
Merchants:
Supermarkets 05102]1]02[05]05]107109]120]1.9
Department store 56 [ 23 [ 203353 [55][19.7]1123]| 9.7
Mail order company 144 3.1 | 3.4 [22.1]110.8]120{ 52| 20| 1.4
Specialty store 4.1 23124137124 281190[13.4]17.6
Publisher 155193 [87 (2891 98|85 64| 1.7 1.2
Land promotion company 19101 [01]102]102[01]103]05]0.8
Online Auction N/A | N/A | 0.0 [ N/AT N/A| 0.0 [ N/ATN/A] 0.1
Restaurant 01101101 [01]00]101]61[28]29
Consumer packaged goods 241 1311916135140 141191 21
Auto dealers 0710607050505 14| 12] 1.1
Service stations 0.1 0.1 0.1 0.0 1 0.0 | 0.1 0.3]1 081 1.6
Mall oofoO0f[0O0Of[O0O[OO[O0OO[0O1]00]O00
Other merchants 27 103]106[22]105]107[19]112]0.8

Total Merchants 48.0(19.7[20.3[63.1[33.4|35.0]62.7]139.9]141.2
Services:
Telephone 1012212621291 1. 1.7 1271 25
Other Utilities 03[08[08[01[04[05]02]07]0.6
Medical 1.1 14118105 [13[]19]125] 35|43
Other professional 081061 05[03]04]104[03]09]0.7
Leisure service 29123123161 27124127 |54 3.6
Cable TV 061724080811 ]29]|56]| 54
Computer 03[05[04[04[06][]06]00] 08]0.8
Craftsman 0.1 0.1 0.3 ] 0.1 0.0 | 0.1 041041 1.6
Other services 2.3 1.3127 ] 1.4 1.1 3.0 54 ] 40| 7.1

Total Services 9.4 11091138 7.3 1103 11.7[16.1]124.1]126.7
Federal Government N/A|1 0.3 | 0.3 [ N/JA] 0.8 ] 0.5 [ N/A| 6.4 | 6.6
Nonfederal Government 0710605060303 [16]1.7]1.0
Social/Charitable/Political/Nonprofit:
Union/professional 06 1 05106 04] 06 06] 03[ 04] 0.4
Church 03102102 [01]02]102]03[04]04
Veterans N/A[ 0.1 [ 0.1 [ NJ/A[ 0.1 [ 0.3 | NJAL 0.1 ] 0.1
Educational 1.2 1 1.1 1.3 1061 07[08]08] 1.1 1.5
Charities N/A[ 0.3 [ 03 [NA[O03 ] 04 |[NA] 06] 0.3
Political 1.6 1 0710602 03]03]37]41]53
AARP 0.1 [ 04 |[07]05]1.1 1.0 001 0.2 ] 0.2
Other Social/Charitable/Political/Nonprofit 1.1 103[02]106]05[06]05]04] 04

Total Social/Charitable/Political/Nonprofit 49 13513924 13714156 73] 86
Not from one organization 431 43141 (10917718029 35| 28
Don't know/No answer 24107107 [14]107107[16]0.7]03

Total 100.0{100.0{100.0{100.0{100.0{100.0]100.0]100.0]100.0

Note: Sub-totals and Totals may not sum due to rounding.




Table A3-7b
Standard Mail Shape by Industry
(Percentage of Pieces)
Postal Fiscal Years 1987, 2006 and 2007

(Diary Data)
Catalog Elvers Newspapers/
Industry (not in envelope) Y Magazines
1987 | 2006 | 2007 | 1987 | 2006 | 2007 [ 1987 | 2006 | 2007

Financial:
Credit card 0.5 0.3 0.3 0.9 1.5 1.7 0.0 0.1 0.2
Bank 0.2 0.2 0.2 1.3 3.0 2.7 0.1 0.9 1.0
Securities broker 0.3 0.5 0.7 0.7 1.2 1.0 0.8 4.3 4.9
Money Market 0.1 0.1 0.1 0.1 0.2 0.1 0.0 0.5 0.4
Insurance Company 0.3 0.2 0.2 1.4 2.9 2.7 0.8 3.0 3.3
Real Estate/Mortgage 0.2 0.1 0.1 1.7 1.8 1.6 0.6 1.1 0.9
Other Financial 0.0 0.1 0.0 0.3 0.2 0.2 0.2 0.3 0.2

Total Financial 1.6 1.4 1.6 6.4 10.9 [ 10.1 2.5 10.2 | 10.8
Merchants:
Supermarkets 0.9 0.5 0.4 10.0 | 3.2 3.4 1.1 2.4 1.7
Department store 319 1 146 1 11.3]1 2341156 | 11.6 | 2.1 5.3 3.7
Mail order company 41.0 | 585 | 542 | 4.2 2.9 2.5 1.4 6.5 5.1
Specialty store 129 1 145 [ 221 [ 17.0] 143 ] 17.1 1.4 5.1 4.8
Publisher 3.2 1.9 1.7 1 103 [ 2.5 22 [ 71.9 [ 21.0] 25.8
Land promotion company 0.1 0.0 0.0 0.3 0.2 0.2 0.0 0.1 0.2
Online Auction N/A | N/A | 0.1 N/A | N/A | 0.1 N/A | 0.0 0.0
Restaurant 0.1 0.0 0.0 1.8 1.9 2.4 0.0 0.0 0.1
Consumer packaged goods 0.5 1.3 1.4 2.2 3.7 2.6 1.3 1.9 1.9
Auto dealers 0.2 0.1 0.1 0.9 3.0 3.9 0.4 0.3 1.2
Service stations 0.0 0.0 0.0 0.4 0.8 0.7 0.0 0.0 0.0
Mall 0.2 0.0 0.0 0.4 0.0 0.0 0.1 0.0 0.0
Other merchants 0.9 0.2 0.1 1.4 0.7 0.7 0.0 0.3 0.2

Total Merchants 919 | 91.7 [ 91.6 | 72.3 |1 48.9 | 474 | 79.7 | 42.8 | 44.9
Services:
Telephone 0.3 0.3 0.2 0.4 2.5 2.3 0.4 0.1 0.5
Other Utilities 0.1 0.1 0.0 0.2 0.7 0.6 0.4 0.6 0.4
Medical 0.1 0.5 0.3 1.7 2.7 2.6 1.7 2.2 1.6
Other professional 0.0 0.1 0.2 0.5 0.6 0.6 0.4 0.5 0.4
Leisure service 0.3 1.1 1.0 2.0 4.2 3.3 0.6 2.3 1.6
Cable TV 1.0 0.1 0.2 1.2 4.5 4.9 1.6 0.5 0.3
Computer 0.2 1.0 1.5 0.2 1.0 1.1 0.1 0.5 0.6
Craftsman 0.0 0.0 0.0 0.5 0.2 0.6 0.0 0.0 0.1
Other services 0.2 0.2 0.2 1.8 1.9 3.9 0.8 0.5 1.2

Total Services 2.2 3.3 3.5 8.5 18.4 | 20.1 6.0 7.3 6.8
Federal Government N/A | 0.1 0.1 N/A | 0.9 1.1 N/A | 0.4 0.5
Nonfederal Government 0.5 0.1 0.2 2.0 1.6 1.1 1.0 2.4 2.1
Social/Charitable/Political/Nonprofit:
Union/professional 0.1 0.1 0.1 0.4 0.4 0.3 0.4 1.3 1.0
Church 0.0 0.1 0.1 0.3 0.2 0.2 0.7 0.8 0.5
Veterans N/A | 0.0 0.0 N/A | 0.1 0.1 N/A | 0.1 0.2
Educational 0.3 0.2 0.3 0.9 1.4 1.0 0.4 1.4 1.0
Charities N/A | 0.1 0.0 N/A | 0.2 0.1 N/A | 0.2 0.2
Political 0.0 0.1 0.1 2.2 4.7 4.0 0.6 0.7 0.2
AARP 0.1 0.0 0.0 0.0 0.2 0.2 0.4 0.4 0.2
Other Social/Charitable/ Political/Nonprofit 0.0 0.0 0.1 0.7 0.4 0.3 0.8 1.1 0.6

Total Social/Charitable/Political/Nonprofit 0.5 0.6 0.6 4.5 7.5 6.1 3.3 6.1 3.9
Not from one organization 1.9 2.0 2.2 4.9 11.3 11391 6.0 | 30.1 ] 30.2
Don't know/No answer 1.4 0.6 0.2 1.4 0.5 0.2 1.5 0.7 0.9

Total 100.0[100.0[100.0]100.0) 100.0] 100.0f{100.0]100.0] 100.0

Note: Sub-totals and Totals may not sum due to rounding.




Table A3-8
Standard Mail Shape by Addressee
(Percentage of Pieces)
Postal Fiscal Years 1987, 2006 and 2007

(Diary Data)
SESsHicuonssyes Occupant/Resident No Answer Total
Shape Member

1987 2006 2007 1987 2006 2007 1987 2006 2007 1987 2006 2007
Letter size envelope 89.5 89.7 90.8 8.6 6.3 6.4 1.9 3.9 2.9 100.0 100.0 100.0
Larger than 872 | 889 | 893 | 11 7.8 8.5 1.7 3.3 2.2 | 1000 | 100.0 | 100.0
Letter size envelope
Detached label card 5.5 3.0 5.4 94 .4 96.9 94.5 0.1 0.1 0.1 100.0 100.0 100.0
Postcard 65.4 64.4 66.5 34.4 35.4 33.4 0.2 0.2 0.2 100.0 100.0 100.0
Catalog (not in envelope) 84.0 94.3 95.0 15.6 5.2 4.4 0.4 0.5 0.5 100.0 100.0 100.0
Flyers 47.8 68.3 66.1 51.5 31.4 33.5 0.7 0.3 0.4 100.0 100.0 100.0
Newspapers 37.6 56.2 52.9 58.5 42.9 46.3 3.9 1.0 0.8 100.0 100.0 100.0

Note: Percents are row percentages within each Shape category.




(Percentage of Pieces Received by Households)

Table A3-9
Standard Mail ZIP Code Usage by Shape

Postal Fiscal Years 1987, 2006 and 2007

(Diary Data)
Letter Size Envelope Larg.;er LLCTL Detached Label Postcard
Zip Code Mailing Address Letter Size Envelope
1987 | 2006 | 2007 | 1987 | 2006 | 2007 | 1987 | 2006 | 2007 | 1987 | 2006 | 2007
5-digits 95.4 6.7 7.2 94.9 4.9 6.0 98.7 | 72.6 | 70.5 | 96.0 | 10.5 8.7
Zip+4 2.3 89.2 | 89.6 2.6 91.6 | 91.7 0.6 23.7 | 26.1 2.0 87.7 | 89.2
ZIP not included 0.2 0.3 0.3 0.5 0.2 0.4 0.5 3.5 3.3 1.5 1.5 1.9
Don't know/No answer 2.0 3.9 2.9 1.9 3.3 2.0 0.2 0.3 0.1 0.5 0.3 0.1
Total Mail Received by Households 100.0 [ 100.0 | 100.0 | 100.0 | 100.0 | 100.0 [ 100.0 [ 100.0 | 100.0 | 100.0 | 100.0 | 100.0
Catalo Newspapers/
Zip Code Mailing Address Not in Envglope Flyers Mag?:z:ms pete
1987 | 2006 | 2007 | 1987 | 2006 | 2007 | 1987 | 2006 | 2007 | 1987 | 2006 | 2007
5-digits 95.2 2.1 1.7 868 | 11.3 | 143 | 80.6 | 128 | 10.8 | 925 | 10.7 | 10.0
Zip+4 2.9 97.2 | 97.6 2.0 85.6 | 83.1 1.3 74.7 | 755 2.2 85.7 | 87.0
ZIP not included 1.4 0.4 0.2 9.7 2.8 2.3 12.1 11.6 | 12.9 3.5 1.7 1.7
Don't know/No answer 0.5 0.3 0.4 1.5 0.3 0.4 6.0 0.9 0.7 1.7 1.8 1.4
Total Mail Received by Households 100.0 [ 100.0 | 100.0 | 100.0 | 100.0 | 100.0 [ 100.0 [ 100.0 | 100.0 | 100.0 | 100.0 | 100.0

Note: Totals may not sum to 100 due to rounding.




Table A3-10
Standard Mail Demographics -- Pieces Received Per Household Per Week
Postal Fiscal Years 1987, 2006 and 2007

(Diary Data)
Income 1987 2006 2007 Employment of Head of Household | 1987 2006 2007
< $7K 3.8 4.1 8.0 White collar professional 8.2 14.8 14.0
$ 7K - $9.9K 5.2 6.1 5.9 White collar sales/clerical 6.8 12.1 11.9
$ 10K - $14.9K 5.8 6.1 6.5 Blue collar craftsmen/mechanic 5.4 12.5 11.5
$ 15K - $19.9K 6.5 8.0 6.7 Service Worker 5.2 11.2 8.6
$ 20K - $24.9K 6.6 8.6 7.1 Other employed ® 4.6 10.6 9.7
$ 25K - $29.9K 7.9 96 8.3 Homemaker 7.3 10.8 9.0
$ 30K - $34.9K 8.7 ) ) Student ® 8.0 8.9 4.4
$ 35K - $49.9K 9.5 10.6 9.7 Retired 6.8 12.6 11.5
$ 50K - $64.9K 10.9 12.1 11.3 Other not employed © 2.5 9.1 6.4
$ 65K - Over 14.8 16.3 14.8 Type of Dwelling 1987 2006 2007
Age of Head of Household 1987 2006 2007 Single-family house 9.0 13.5 12.5
18 -24 3.3 7.4 5.7 Multi-family unit 4.5 9.0 8.4
25 - 34 6.6 10.4 9.8 Mobile house 5.5 7.1 7.4
35 -44 8.3 12.5 12.0 Number of Adulis 1987 2006 2007
45 - 54 8.9 13.5 13.2 1 5.2 9.2 8.5
55 - 64 9.8 14.1 13.0 2 8.3 13.0 12.1
65 - 69 8.2 14.4 13.1 3 9.0 13.2 13.3
70-74 11.9 44 9.0 13.6 12.5
75+ 7:6 1.9 10.4
Education of Head of Household 1987 2006 2007
< 8th grade 5.0 9.2 8.2
Some High School 5.6 8.1 7.9
High School 7.0 11.3 10.8
Some College 7.9 12.6 11.0
Technical School 7.8 11.7 11.0
College 9.9 14.6 13.8
Post graduate 11.8 17.2 15.3
Type of Household 1987 2006 2007
One-person household 5.5 9.5 8.6
Male 4.7 8.1 6.9
Female 5.8 10.1 9.4
More than one adult without children 8.9 15.1 15.4
One-earner 9.0 22.0 0.0
Two-earner 8.9 29.9 12.7
More than one adult with children 8.2 12.8 12.3
One-earner 7.9 12.1 11.6
Two-earner 8.6 13.5 12.5

@ Fluctuations may be due to small sample sizes.

Note: 2006/2007 Estimates for Income Levels $25K-$29.9K are identical to those in $30K-$34.9K since categories used to collect data only included $25K-$34.9K.




(Recruitment and Diary Data)

Table A3-11
Receipt of First-Class and Total Standard Madil (Including Non-Profit Mail)
by Mail Order Purchases Made in Last Year
(Pieces Per Household Per Week)
Postal Fiscal Years 1987, 2006 and 2007

Standard Mail

Mail Order Purchases First-Class (Including Nonprofit Mail)
1987 2006 2007 1987 2006 2007

0 7.0 9.3 9.8 7.5 11.8 13.7
1 8.7 9.1 10.5 9.5 11.8 14.2
2 8.2 11.1 10.1 9.5 14.8 14.7
3-5 9.5 11.2 11.4 10.8 16.2 17.7
6-10 11.3 12.3 11.3 13.8 18.7 18.7
11 + 12.3 13.3 13.4 15.2 21.8 22.4




Table A3-12
Standard Mail by Familiarity With Institution
(Percentage of Mail Pieces Received by Households)
Postal Fiscal Years 1987, 2006 and 2007
(Diary Data)

Familiarity 1987 2006 2007
Previous customer 47.5 51.2 54.4
Organization known 17.4 22.0 22.2
Organization unknown 18.1 14.4 14.1
Don't know/No answer 17.1 12.4 9.3
Total Received 100.0 100.0 100.0

Note: Totals may not sum to 100 due to rounding.



Table A3-13

Standard Mail by Industry and Familiarity
(Percentage of Pieces)

Postal Fiscal Years 1987, 2006 and 2007

(Diary Data)
. Organization Organization Don't Know/
Industry AT (A Known Unknown No Answer LGl
1987 | 2006 | 2007 | 1987 [ 2006 | 2007 | 1987 | 2006 | 2007 | 1987 | 2006 [ 2007 | 1987 | 2006
Financial:
Credit card 52.4 | 41.6 | 471 [ 1991 373 | 367 | 17.7 { 10.1 ] 10.3 | 10.0 | 10.9 [ 6.0 100.0
Bank 43.6 | 42.6 | 489 | 17.3 | 240 | 25.6 [ 23.1 | 21.1 | 179 | 160 [ 122 | 7.6 100.0
Securities broker 495 | 70.6 | 76.1 | 135 | 8.5 6.6 | 25.7 [ 10.0 | 9.6 11.3 1 108 | 7.7 100.0
Money Market © 5531598 | 66.0 [ 133 ] 120 | 89 | 159 [ 196 | 114 | 155 | 8.5 13.7 100.0
Insurance Company 33.6 1 32.1 | 3551 21.8 ] 322 | 362 ] 3231208 ) 192 ] 123 | 149 | 9.1 100.0
Real Estate/Mortgage 13.3 |1 1531 221 | 41.1 |1 265|272 | 326 | 482 | 418 ] 13.0| 9.9 8.9 100.0
Total Financial 40.5 | 39.6 | 456 | 21.3 | 305 | 30.5 [ 257 | 181 | 164 | 125 [ 118 74 100.0
Merchants:
Supermarkets 60.1 | 713 [ 771 [ 152 ] 11.6 ] 102 | 5.4 5.7 26 [ 193 114 ] 10.1 100.0
Department store 752 | 81.9 [ 86.3 [ 9.1 6.9 5.4 4.3 2.3 1.9 11.4 | 8.9 6.5 100.0
Mail order company 50.8 | 56.9 | 574 | 17.3 | 16.7 | 17.8 1 224 | 13.6 | 14.1 9.4 12.7 |1 10.6 100.0
Specialty store 505 | 68.0 [ 71.5 [ 200 ] 134 | 125 172 | 8.0 6.6 | 124 [ 10.7 | 9.3 100.0
Publisher 40.9 | 488 | 50.1 | 18.6 | 22.0 | 21.5 [ 143 | 11.6 | 125 | 262 [ 175 | 159 100.0
Land promotion company ® 3.0 10.3 | 16.4 | 154 | 23.1 | 31.2 | 704 | 60.2 | 462 | 11.2 | 6.5 6.2 100.0
Online Auction N/A | N/A | 751 | N/A | N/A [ 11.8 [ NJA | N/A | 101 | N/A [ NJA | 3.0 N/A
Restaurant 50.2 | 52.9 | 55.6 [ 20.2 | 192 | 20.0 | 134 | 146 | 160 | 162 | 13.3 | 8.3 100.0
Consumer packaged goods 55.7 |1 489 | 51.0 | 20.5 | 26.1 | 244 | 11.7 |1 135 141 |1 121 | 11.5] 104 100.0
Auto dealers 48.2 | 344 | 320 | 271 ) 334 | 371 [ 125 ] 193 | 233 | 122 [ 129 ] 75 100.0
Service stations ® 23.6 | 60.5 | 57.5 [ 34.1 1 209 | 19.1 | 247 | 80 | 11.2 ]| 176 ]| 10.6 | 12.2 100.0
Mall @ 3981 199 [ 455 25 | 11.3| 7.8 0.4 0.0 0.0 [ 57.3 [ 68.8 | 46.7 100.0
Total Merchants 54.0 | 62.6 | 642 [ 16.1 | 151 | 156 | 14.7 [ 10.1 | 10.1 | 152 | 12.1 | 10.1 100.0
Services:
Telephone 65.1 | 545 | 635 | 17.1 | 264 | 238 | 5.9 5.6 49 [ 1191134 ] 7.8 100.0
Other Utilities ® 709 1 63.6 | 675 | 58 [ 175|150 79 | 103 [ 11.1 [ 154 ] 87 6.4 100.0
Medical 350 | 344 [ 366 [ 195 ] 180 | 22.0 | 344 [ 350 | 335 | 11.2 | 125 | 7.9 100.0
Other professional ® 43.9 1 320 ) 314 | 13.9 | 243 | 22.7 | 31.2 | 37.1 | 359 | 11.0 | 6.7 10.0 100.0
Leisure service 33.7 | 56.7 | 589 [ 21.2 |1 20.0 | 20.8 | 31.0 [ 12.6 | 128 | 141 | 10.7 | 7.5 100.0
Cable TV 65.4 | 422 | 514 [ 17.7 | 385 | 34.6 | 6.1 8.4 6.4 10.8 | 109 [ 7.6 100.0
Computer 42.7 | 50.7 | 54.0 | 26.7 | 27.3 | 26.0 [ 22.7 1103 ] 10.6 | 80 [11.8| 94 100.0
Craftsman @ 7.7 9.5 8.6 [ 321 | 175|244 | 477 | 589 [ 61.6 | 125 | 142 | 55 100.0
Total Services 41.6 | 454 | 46.7 | 200 | 244 | 253 [ 249 | 184 | 19.6 | 135 [ 119 | 84 100.0
Nonfederal Government 47.8 | 55.3 | 58.6 | 26.5 | 248 | 223 | 89 11.3 1 9.7 169 1 85 9.4 100.0

Note: Percents are row percentages within each Industry classification.
® Fluctuations may be due to small sample sizes.




(Percentage of Pieces)

Table A3-14
Standard Mail -- Shape by Familiarity With Organization

Postal Fiscal Years 1987, 2006 and 2007
(Diary Data)

Letter Size Envelope

Larger Than

Detached Label Postcard

Note: Totals may not sum to 100 due to rounding.

Familiarity Letter Size Envelope Postcard
1987 2006 2007 1987 2006 2007 1987 2006 2007 1987 2006 2007
Previous customer 44.5 39.9 45.1 48.6 44.8 48.6 17.9 0.0 1.9 48.7 47.0 49.9
Organization known 19.8 27.2 26.9 18.8 21.7 22.8 16.4 0.0 1.8 17.6 21.5 21.3
Organization unknown 23.9 16.4 15.5 19.8 13.5 12.6 30.0 0.0 1.1 20.9 18.3 18.7
More than one company/ 1.9 | 165 | 125 | 128 | 20 160 | 357 | 999 | 952 | 128 | 132 | 100
Don't Know / No Answer
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0
. Catalog Not In Envelope Flyers Newspapers/Magazines
Familiarity
1987 2006 2007 1987 2006 2007 1987 2006 2007
Previous customer 63.1 62.4 64.3 49 .4 47.5 48.2 24 .4 41.5 39.7
Organization known 14.5 14.9 14.2 17.7 17.4 17.7 10.6 12.3 13.0
Organization unknown 13.0 9.5 10.3 13.5 12.5 12.0 6.3 5.8 55
More than one company/
Don't Know / No Answer 9.5 13.2 11.3 19.5 22.5 22.1 58.8 40.4 41.8
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0




Table A3-15
Standard Mail -- Mail Order Industry Shape

by Familiarity With Organization
(Percentage of Mail Pieces Received by Households)
Postal Fiscal Years 1987, 2006 and 2007

(Diary Data)

Letter Size Envelope

Larger Than

Familiarity Letter Size Envelope Catalog Not In Envelope Flyers ©®
1987 | 2006 2007 1987 | 2006 2007 1987 | 2006 2007 1987 | 2006 2007

Previous customer 46.6 47.8 50.8 52.9 56.8 52.4 53.0 58.0 58.7 42.0 46.8 53.9
Organization known 17.1 21.1 22.5 15.4 12.8 19.6 18.8 16.8 17.1 15.5 13.9 16.6
Organization unknown 27.3 20.8 15.3 19.8 15.8 15.1 20.7 12.4 13.6 29.7 20.6 19.0
Don't know/No answer 9.0 10.4 11.4 11.9 14.6 12.9 7.5 12.8 10.6 12.8 18.6 10.5

Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Note: Totals may not sum to 100 due to rounding.

@ Fluctuations may be due to small sample size.




Table A3-16
Standard Mail Receipt

by Number of Financial Accounts and Insurance Policies

Pieces per Household per Week

Postal Fiscal Years 1987, 2006 and 2007

(Recruitment and Diary Data)

Number of Accounts and Policies

Postal Fiscal Year None Low Medium | High
(0) (1-5) | (6-9) | (10 +)
1987 2.7 4.9 8.0 11.0
2006 3.1 8.5 1.9 15.3
2007 5.1 8.1 11.1 13.9




Table A3-17

Standard Mail Receipt

by Number of Credit Card Accounts

Pieces per Household per Week

Postal Fiscal Years 1987, 2006 and 2007

(Recruitment and Diary Data)

Number of Credit Cards
Postal Fiscal Year None Low Medium | High
(0) (1-3) [ 4-7) | (8+)
1987 4.0 6.4 9.3 12.5
2006 5.9 10.1 13.3 16.2
2007 7.0 9.3 12.1 15.1




Table A3-18
Standard Mail Treatment of Mail Piece by Familiarity With Organization
(Percentage of Mail Received by Household)

Postal Fiscal Years 1987, 2006 and 2007
(Diary Data)

Previous Customer Organization Known Organization Not Total ®
Treatment of Advertising Known
1987 | 2006 | 2007 | 1987 | 2006 | 2007 | 1987 | 2006 | 2007 | 1987 | 2006 | 2007
Read 58.4 59.9 58.7 31.2 27.4 26.2 26.2 25.2 23.9 41.5 41.3 41.9
Looked at 23.3 15.0 15.8 38.2 24.2 22.7 35.2 22.4 22.2 26.4 17.4 17.3
Discarded 7.0 16.0 17.3 23.5 43.0 46.5 31.1 48.3 49.7 14.0 26.2 27.6
Set Aside 10.2 8.6 7.9 6.3 4.9 4.2 6.4 3.5 3.8 8.1 6.0 6.0
Don't know/No answer 1.1 0.5 0.4 0.8 0.5 0.4 1.2 0.6 0.4 10.0 9.1 7.2
Total Mail Received by Household 100.0 [ 100.0 | 100.0 | 100.0 | 100.0 | 100.0 [ 100.0 | 100.0 | 100.0 | 100.0 | 100.0 [ 100.0
Note: Totals may not sum to 100 due to rounding.

@Total includes pieces for which no response was given as to familiarity.




Table A3-19

Standard Mail Usefulness of Mdail Pieces by Familiarity With Organization

Postal Fiscal Years 1987, 2006 and 2007

(Percentage of Pieces)

(Diary Data)
Previous Customer Organization Known Organization Not Total ©®
Reaction to Advertising Known
1987 | 2006 | 2007 | 1987 | 2006 | 2007 | 1987 | 2006 | 2007 | 1987 | 2006 | 2007
Useful 62.5 59.6 58.6 25.9 17.8 17.1 14.8 12.5 10.3 40.2 36.9 37.9
Interesting 21.7 13.6 12.5 31.7 16.9 15.9 24.4 12.5 11.7 22.0 12.8 12.3
Not interesting 10.6 22.9 25.1 32.9 56.3 58.9 46.7 63.9 66.7 21.3 35.6 37.2
Objectionable 2.2 3.2 3.3 6.7 8.3 7.7 10.7 10.6 10.2 4.6 5.4 5.2
Don't know/No answer 3.1 0.7 0.5 2.8 0.7 0.5 3.4 0.5 1.0 12.0 9.3 7.4
Total 100.0 | 100.0 | 100.0 [ 100.0 | 100.0 | 100.0 | 100.0 [ 100.0 | 100.0 | 100.0 | 100.0 [ 100.0

Note: Totals may not sum to 100 due to rounding.

@ Includes pieces for which no response was given for familiarity with institution.




Table A3-20
Standard Mail Response to Advertising by Familiarity With Organization
(If Pieces Contained an Advertisement of Request for Donation and was from One Organization Only)
Postal Fiscal Years 1987, 2006 and 2007
(Diary Data)

Previous Customer Organization Known Organization Not Total ©
Response to Advertising Known

1987 | 2006 | 2007 | 1987 | 2006 | 2007 | 1987 | 2006 | 2007 | 1987 | 2006 | 2007

Yes 21.6 17.3 17.1 5.7 2.6 2.7 4.6 2.4 1.8 14.6 10.0 10.4
No 47.7 50.4 52.6 78.6 80.7 82.2 83.0 83.5 85.7 58.6 59.6 61.1
Maybe 27.4 26.1 24.5 12.1 9.7 8.1 9.0 7.5 6.0 19.9 16.9 16.5
No answer 3.3 6.2 5.8 3.6 7.0 7.0 3.4 6.5 6.4 7.0 13.5 12.0
Total 100.0 | 100.0 | 100.0 | 100.0 | 100.0 | 100.0 | 100.0 | 100.0 [ 100.0 | 100.0 | 100.0 [ 100.0
Pieces Per Household Per Week 3.0 55 5.6 1.5 2.4 2.3 1.2 1.6 1.5 6.1 10.8 10.2

Note: Totals may not sum to 100 due to rounding.

@ Includes pieces for which no response was given for familiarity with institution.




Table A3-21

Standard Mail Treatment by Usefulness
(Percentage of Pieces)
Postal Fiscal Years 1987, 2006 and 2007

(Diary Data)
Usefulness
Treatment Useful Interesting Not Interesting
1987 2006 2007 1987 2006 2007 1987 2006 2007
Read 68.0 68.3 69.2 20.2 15.8 14.1 7.0 12.3 13.1
Looked at 24.4 19.1 19.0 36.5 20.2 20.9 21.5 53.8 54.5
Discarded 4.5 3.9 4.6 12.9 6.6 6.9 66.0 78.2 78.4
Set aside 58.2 70.5 72.2 25.6 16.3 14.3 8.4 8.4 8.7
Usefulness
Treatment Objectionable Don't Know/No Answer Total
1987 2006 2007 1987 2006 2007 1987 2006 2007
Read 2.2 2.9 3.2 2.6 0.6 0.3 100.0 100.0 100.0
Looked at 52 6.6 4.9 12.4 0.3 0.6 100.0 100.0 100.0
Discarded 12.9 10.5 9.8 3.7 0.7 0.4 100.0 100.0 100.0
Set aside 4.6 4.4 4.1 3.2 0.4 0.7 100.0 100.0 100.0

Note: Percents are row percentages within each Treatment category.

Totals may not sum to 100 due to rounding.




(Percentage of Pieces)

Table A3-22
Standard Mail Usefulness by Treatment

Postal Fiscal Years 1987, 2006 and 2007

(Diary Data)
Usefulness
Treatment Useful Interesting Not Interesting Objectionable

1987 2006 2007 1987 2006 2007 1987 2006 2007 1987 2006 2007

Read 70.2 76.5 76.5 38.0 51.1 47.9 13.6 14.3 14.8 20.0 22.3 26.2
Looked at 15.9 9.0 8.7 43.8 27.4 29.4 39.0 26.3 25.4 30.1 21.3 16.5
Discarded 1.6 2.8 3.3 8.2 13.6 15.4 43.7 57.6 58.1 39.6 50.8 52.0
Set aside 11.7 11.5 11.4 9.4 7.7 6.9 3.2 1.4 1.4 8.2 4.9 4.7
Don't know/No answer 0.6 0.2 0.2 0.6 0.2 0.3 0.5 0.4 0.3 2.1 0.6 0.5
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0

Note: Totals may not sum to 100 due to rounding.




Table A3-23
Standard Mail Treatment by Intended Response
(Percentage of Pieces)
Postal Fiscal Years 1987, 2006 and 2007

(Diary Data)
Intended Response
Treatment Yes No Maybe No Answer Total
1987 | 2006 | 2007 | 1987 | 2006 | 2007 | 1987 | 2006 | 2007 | 1987 | 2006 | 2007 | 1987 | 2006 | 2007
Read by member of household 27.1 1 19.6 | 21.0 | 42.6 | 46.9 | 46.4 | 268 | 26.8 | 26.0 | 3.6 6.8 6.6 | 100.0(100.0]100.0
Efi‘iuiye?j;eéh"” one member N/A | 282 | 270 | N/A | 30.8 | 30.2 | N/A | 34.9 [ 36.0 | N/A | 61 | 6.8 | N/A |100.0]100.0
Looked at 4.9 2.4 2.2 77.9 | 82.0 | 83.2 | 14.1 8.7 8.4 3.1 6.9 6.2 [100.01100.0]100.0
Discarded 0.9 0.5 0.5 9251 899 | 908 | 24 1.7 1.8 4.3 7.9 7.0 1100.0]100.0]100.0
Set aside 154 116 | 11.7 | 353 | 31.2 | 33.5 | 46.2 | 52.7 | 48.8 | 3.0 4.5 6.0 [100.01100.0]100.0

@ This code was not presented in household diaries prior to 1992.

Note: Percents are row percentages within each Treatment category.

Totals may not sum to 100 due to rounding.




Postal Fiscal Years 1987, 2006 and 2007

Table A3-24
Standard Mail Intended Response by Treatment
(Percentage of Pieces)

(Diary Data)

Intended Response
Treatment Yes No Maybe
1987 2006 2007 1987 2006 2007 1987 2006 2007
Read by member of household 18.8 65.7 68.2 30.8 26.3 25.7 57.0 53.1 53.4
Read by more than one member of household ® N/A 21.1 19.6 N/A 3.9 3.7 N/A 15.4 16.5
Looked at 9.8 4.3 3.8 38.9 24.8 24.4 20.7 9.3 9.2
Discarded 0.9 1.3 1.3 23.7 41.5 42.6 1.8 2.8 3.1
Set aside 9.0 7.1 6.6 5.1 3.2 3.2 19.7 19.0 17.4
Don't know/No answer 1.5 0.5 0.5 1.5 0.4 0.4 0.9 0.5 0.5
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0

Note: Totals may not sum to 100 due to rounding.

@ This code was not presented in household diaries prior to 1992.




Table A3-25
Standard Mail Usefulness by Intended Response

(Percentage of Pieces)
Postal Fiscal Years 1987, 2006 and 2007

(Diary Data)
Intended Response
Usefulness Yes No Maybe
1987 2006 2007 1987 2006 2007 1987 2006 2007
Useful 29.4 25.3 25.7 33.8 32.2 32.8 33.7 36.4 35.6
Interesting 6.2 3.3 2.9 72.6 75.2 77.5 17.9 15.6 13.8
Not interesting 1.3 0.7 0.6 92.2 89.2 89.9 3.0 2.6 2.3
Objectionable 3.7 1.4 1.4 83.6 80.2 81.6 9.0 8.5 7.7
Intended Response
Usefulness Don't Know/No Answer Total
1987 2006 2007 1987 2006 2007
Useful 3.2 6.1 5.9 100.0 100.0 100.0
Interesting 3.3 5.8 5.8 100.0 100.0 100.0
Not interesting 3.5 7.4 7.1 100.0 100.0 100.0
Obijectionable 3.8 9.9 9.3 100.0 100.0 100.0

Note: Percents are row percentages within each Usefulness category.

Totals may not sum to 100 due to rounding.




Table A3-26

Standard Mail Intended Response by Usefulness
(Percentage of Pieces)
Postal Fiscal Years 1987, 2006 and 2007

(Diary Data)
Intended Response
Usefulness Yes No Maybe
1987 2006 2007 2006 2007 2006 1987 2006 2007
Useful 83.3 91.7 92.8 23.9 19.6 20.1 69.8 78.3 81.1
Interesting 10.2 4.5 3.6 30.0 17.2 16.2 21.8 12.6 10.7
Not interesting 2.0 2.7 2.4 36.1 55.5 56.3 3.4 5.8 5.4
Objectionable 1.2 0.7 0.7 6.7 7.3 6.9 2.1 2.8 2.4
Don't know/No answer 3.2 0.4 0.6 3.3 0.4 0.5 2.9 0.6 0.3
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Note: Totals may not sum to 100 due to rounding.




Table A3-27
Standard Mail Pieces from Credit Card Industry
Response to Mail Piece by Familiarity With Organization
(Percentage of Pieces)
Postal Fiscal Years 1987, 2006 and 2007
(Diary Data)

Familiarity Read Immediately Set Aside Found Useful Will Respond
1987 2006 2007 1987 2006 2007 1987 2006 2007 1987 2006 2007
Previous customer 51.4 38.2 36.5 7.2 3.4 3.0 40.0 26.2 26.1 9.3 4.5 4.9
Organization known 28.4 14.6 12.8 7.9 1.6 1.7 17.7 52 54 5.6 1.3 1.3
Organization unknown 30.2 14.6 14.8 4.2 0.4 1.4 21.3 4.2 5.3 7.8 0.5 1.8

NOTE: Percentages represent row percentages within each familiarity category;
these do not sum to 100 due to the inclusion of multiple questions in this table.




Table A3-28
Standard Mail Pieces from Insurance Companies
Response to Mail Piece by Familiarity With Organization
(Percentage of Pieces)
Postal Fiscal Years 1987, 2006 and 2007
(Diary Data)

Familiarity Read Immediately Set Aside Found Useful Will Respond
1987 | 2006 | 2007 | 1987 | 2006 | 2007 | 1987 | 2006 | 2007 | 1987 | 2006 | 2007
Previous customer 56.7 57.5 56.2 5.6 5.7 6.4 48.2 53.7 52.0 12.9 10.6 7.3
Organization known 31.1 24.3 20.8 6.7 1.2 2.7 20.8 13.5 10.4 5.4 1.4 1.6
Organization unknown 20.2 19.1 20.7 1.9 1.8 1.6 8.5 6.7 5.7 1.9 1.2 0.9

NOTE: Percentages represent row percentages within each familiarity category;
these do not sum to 100 due to the inclusion of multiple questions in this table.




Table A3-29
Standard Mail Pieces from Department Stores
Response to Mail Piece by Familiarity With Organization
(Percentage of Pieces)
Postal Fiscal Years 1987, 2006 and 2007
(Diary Data)

. Read Immediately Set Aside Found Useful Will Respond
Familiarity
1987 2006 2007 1987 2006 2007 1987 2006 2007 1987 2006 2007
Previous customer 52.4 69.2 69.7 11.2 7.3 7.3 64.4 71.6 74.0 17.6 23.9 24.5
Organization known 25.5 39.7 36.9 6.4 3.8 3.4 23.4 25.2 21.3 6.0 5.2 4.1
Organization unknown © 24.4 35.5 27.3 4.5 2.8 4.9 17.5 20.5 15.8 7.1 6.2 6.0

NOTE: Percentages represent row percentages within each familiarity category;
these do not sum to 100 due to the inclusion of multiple questions in this table.

@ Fluctuations may be due to small sample size.



Response to Mail Piece by Familiarity With Organization
(Percentage of Pieces)
Postal Fiscal Years 1987, 2006 and 2007

Table A3-30
Standard Mail Pieces from Mail Order Companies

(Diary Data)

. Read Immediately Set Aside Found Useful Will Respond
Familiarity
1987 | 2006 | 2007 | 1987 | 2006 | 2007 | 1987 | 2006 | 2007 | 1987 | 2006 | 2007
Previous customer 58.4 56.9 57.7 14.0 18.7 16.2 63.0 69.3 69.8 24.0 16.9 17.6
Organization known 32.3 34.3 34.2 10.3 15.2 11.8 26.8 30.8 28.8 6.5 3.1 5.9
Organization unknown 22.2 28.8 20.9 11.3 9.9 11.5 13.9 21.6 14.5 4.6 2.5 2.4

NOTE: Percentages represent row percentages within each familiarity category;
these do not sum to 100 due to the inclusion of multiple questions in this table.




Table A3-31
Standard Mail Pieces from Publishers
Response to Mail Piece by Familiarity With Organization
(Percentage of Pieces)
Postal Fiscal Years 1987, 2006 and 2007
(Diary Data)

. Read Immediately Set Aside Found Useful Will Respond
Familiarity
1987 2006 2007 1987 2006 2007 1987 2006 2007 1987 2006 2007
Previous customer 65.1 63.3 65.1 8.7 6.4 6.0 54.5 52.7 57.0 27.9 17.7 21.5
Organization known 30.7 29.5 37.6 5.9 7.2 5.5 20.9 21.6 24.8 6.5 2.7 2.9
Organization unknown 27.2 28.5 28.1 9.4 4.7 4.2 16.0 11.3 11.9 6.5 3.0 2.8

NOTE: Percentages represent row percentages within each familiarity category;
these do not sum to 100 due to the inclusion of multiple questions in this table.



Table A3-32

Standard Mail Treatment of Mail Piece by Shape
(Percentage of Mail Pieces Received by Households)

Postal Fiscal Years 1987, 2006 and 2007

(Diary Data)
S Letter Size Envelope Lq;?ze: ::3;:::“ De'::':;:':bel Postcard
1987 | 2006 | 2007 | 1987 | 2006 | 2007 | 1987 | 2006 | 2007 | 1987 | 2006 | 2007
Read by member of household 445 | 30.5 | 31.6 | 440 | 333 | 352 | 308 | 22.9 | 25.3 | 50.1 41.7 | 41.5
Read by more than one member of household ® N/A 4.4 4.2 N/A 5.3 6.5 N/A 5.2 5.9 N/A 7.3 7.0
Looked at 26.1 | 20.0 | 195 | 260 | 18.7 | 17.9 | 33.8 | 234 | 246 | 24.7 | 17.8 | 18.1
Discarded 153 | 342 | 358 | 138 | 294 | 292 | 19.6 | 34.6 | 33.1 15.7 | 24.7 | 26.3
Set aside 4.8 2.5 2.6 8.8 4.4 5.1 3.9 1.8 1.9 2.2 2.0 1.9
Don't know/No answer 9.3 8.5 6.3 7.4 8.9 6.2 11.9 | 12.2 9.1 7.4 6.5 5.2
Total Mail Received by Households 100.0 | 100.0 | 100.0 | 100.0 | 100.0 [ 100.0 [ 100.0 | 100.0 | 100.0 | 100.0 | 100.0 [ 100.0
S— “envelope Fiyers Mogumines. e
1987 | 2006 | 2007 | 1987 | 2006 | 2007 | 1987 | 2006 | 2007 | 1987 | 2006 | 2007
Read by member of household 429 | 36.2 | 352 | 40.8 | 36.5 | 35.7 | 30.1 31.4 | 32.1 41.5 | 33.8 | 34.3
Read by more than one member of household @ N/A | 10.8 | 11.2 N/A 9.3 8.2 N/A 14.6 | 14.8 | N/A 7.6 7.6
Looked at 259 1 128 | 138 | 27.0 | 16.7 | 173 | 17.6 | 135 [ 122 | 264 | 174 | 17.3
Discarded 9.7 16.2 | 18.1 15.1 | 23.8 | 26.2 9.4 16.4 | 19.1 14.0 | 262 | 27.6
Set aside 15.9 | 152 | 14.1 6.7 4.8 4.6 8.1 125 | 11.4 8.1 6.0 6.0
Don't know/No answer 5.6 8.8 7.7 10.5 8.9 7.9 349 | 11.6 10.5 10.0 9.1 7.2
Total Mail Received by Households 100.0 | 100.0 | 100.0 | 100.0 | 100.0 | 100.0 | 100.0 | 100.0 [ 100.0 [ 100.0 [ 100.0 | 100.0

@ This code was not presented in household diaries prior to 1992.

@ Total includes pieces for which no response was given as to shape.

Note: Totals may not sum to 100 due to rounding.




Table A3-33

Standard Mail Usefulness of Mdail Piece by Shape
(Percentage of Pieces)
Postal Fiscal Years 1987, 2006 and 2007

(Diary Data)

Letter Size Envelope

Larger Than

Detached Label

Usefulness Letter Size Envelope Postcard gesteans

1987 | 2006 | 2007 | 1987 | 2006 | 2007 | 1987 | 2006 | 2007 | 1987 | 2006 | 2007
Useful 32.6 22.5 24.2 36.4 31.3 34.0 26.8 23.0 23.7 38.4 38.0 37.3
Interesting 21.3 10.6 9.6 27 .4 13.0 13.0 16.3 8.7 9.8 20.1 11.8 12.1
Not interesting 29.0 50.0 52.2 21.1 39.8 40.1 34.7 48.3 50.6 27.7 39.0 40.0
Objectionable 57 8.2 7.7 5.8 7.0 6.5 7.5 7.6 6.3 4.9 4.1 5.0
Don't Know/No answer 11.5 8.7 6.3 9.2 9.0 6.5 14.7 12.4 9.7 8.9 7.0 55
Total Mail Received by Households 100.0 | 100.0 | 100.0 [ 100.0 | 100.0 | 100.0 | 100.0 [ 100.0 | 100.0 | 100.0 | 100.0 [ 100.0

Catalog Not in Envelope Flyers Newqu!) el Total ®
Usefulness Magazines

1987 | 2006 | 2007 | 1987 | 2006 | 2007 | 1987 | 2006 | 2007 | 1987 | 2006 | 2007
Useful 53.8 54.4 55.2 44.7 43.5 41.6 33.3 53.7 53.3 40.2 36.9 37.9
Interesting 26.1 19.2 17.6 19.4 11.6 11.0 16.7 12.1 14.0 22.0 12.8 12.3
Not interesting 10.8 15.4 17.0 19.5 31.7 34.8 9.0 18.6 19.6 21.3 35.6 37.2
Objectionable 2.3 2.0 1.9 3.8 4.0 4.6 2.5 4.0 2.6 4.6 5.4 5.2
Don't Know/No answer 7.0 9.0 8.2 12.5 9.2 7.9 38.5 11.6 10.4 12.0 9.3 7.4
Total Mail Received by Households 100.0 | 100.0 | 100.0 [ 100.0 | 100.0 | 100.0 | 100.0 [ 100.0 | 100.0 | 100.0 | 100.0 [ 100.0

Note: Totals may not sum to 100 due to rounding.

@ Total includes pieces for which no response was given as to shape.




(If Mail Piece Contained Advertising or Request for Donation)
Postal Fiscal Years 1987, 2006 and 2007

Table A3-34
Standard Mail Response to Advertising by Shape

(Diary Data)
Response Letter Size Envelope Lett::;?ze: ::\j:lope Detached Label Postcard Postcard
1987 2006 2007 1987 2006 2007 1987 2006 2007 1987 2006 2007
Yes 12.8 5.9 6.5 16.5 9.2 11.0 8.6 3.6 3.5 15.4 11.9 10.9
No 69.6 73.2 75.9 62.1 67.3 65.9 69.5 66.3 69.2 63.6 60.0 62.3
Maybe 13.1 8.8 7.7 16.7 11.6 13.2 10.5 6.3 6.6 13.6 14.4 13.2
No answer 4.5 12.1 9.9 4.8 11.9 9.8 11.4 23.8 20.7 7.4 13.7 13.5
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Catalog Not in Envelope Flyers Newspapers/ Magazines Total ©®
Response
1987 2006 2007 1987 2006 2007 1987 2006 2007 1987 2006 2007
Yes 16.1 12.3 12.9 15.6 14.0 13.4 10.2 10.7 10.2 14.6 10.0 10.4
No 46.6 44 .4 45.8 54.2 53.3 56.2 44.3 48.4 48.5 58.6 59.6 61.1
Maybe 32.5 31.9 30.5 21.2 18.5 17.2 16.9 23.6 22.8 19.9 16.9 16.5
No answer 4.8 11.5 10.8 9.1 14.2 13.3 28.6 17.3 18.5 7.0 13.5 12.0
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0

®Total includes pieces for which no response was given as to shape.

Note: Totals may not sum to 100 due to rounding.




and Set Aside by Shape and Familiarity With Organization

Table A3-35
Standard Mail Percentage of Pieces Read Immediately

Postal Fiscal Years 1987, 2006 and 2007
(Diary Data)

Shape
. Letter Size Envelope Larger Than Letter Size Envelope Postcard
Familiarity = = =
Read Set Aside Read Set Aside Read Set Aside
1987 ( 2006 ( 2007 | 1987 | 2006 | 2007 | 1987 | 2006 | 2007 | 1987 | 2006 | 2007 | 1987 | 2006 | 2007 | 1987 | 2006 | 2007
Previous customer 64.7 | 54.2 1 52.3| 53 | 34 | 3.1 | 60.1 15625711104 60 | 64 | 679701675 26 | 28 | 2.4
Organization known 3462141209 58 | 2.5 1.9 [ 30.3]235]1262| 62 | 24 | 3.1 | 383359329 2.1 1.0 | 1.7
Organization unknown | 29.0 | 22.6 | 283 | 4.6 | 1.5 | 20 [27.6 228|265 70 | 3.5 | 1.7 | 328266278 1.9 | 1.7 | 0.7
Shape
. Catalog Not in Envelope Flyers Newspapers/Magazines
Familiarity
Read Set Aside Read Set Aside Read Set Aside
1987|2006 (2007 | 1987 | 2006 | 2007 | 1987 | 2006 | 2007 ( 1987 | 2006 | 2007 | 1987 | 2006 | 2007 | 1987 ( 2006 | 2007
Previous customer 53.1 583583176178 163|57.0|654]63.1| 80 | 62 | 57 |563]62.1]625|157|152(13.9
Organization known 2961352 (33.6|126|168]13.6]27.8(30.0]|259| 48 | 3.4 | 3.0 | 454|421 (406] 85 [128]11.3
Organization unknown 20.8 (288 21.0 1 151 | 11.1 [ 1212452671234 59 | 28 | 2.1 | 2191370219 56 | 7.6 | 182

NOTE: Percentages represent row percentages within each industry classification;

these do not sum to 100 due to the inclusion of multiple questions in this table.




Table A3-36

Standard Mail Percentage of Pieces Eliciting
Intended Response by Shape and Familiarity With Organization

Postal Fiscal Years 1987, 2006 and 2007
(Diary Data)

Shape
Familiarity Letter Size Envelope Larger Than Letter Size Envelope Postcard
1987 2006 2007 1987 2006 2007 1987 2006 2007
Previous customer 20.3 15.1 16.8 22.7 9.7 10.0 20.3 12.1 10.5
Organization known 59 31.3 31.0 7.1 13.5 16.1 8.8 10.0 10.7
Organization unknown @ 5.0 27.8 25.6 5.2 55 17.6 3.6 9.4 9.1
Shape
Familiarity Catalog Not In Envelope Flyers Newspapers/Magazines
1987 2006 2007 1987 2006 2007 1987 2006 2007
Previous customer 21.5 28.2 28.2 22.3 28.4 28.8 21.8 3.3 3.0
Organization known 6.4 24.5 24.5 4.6 15.4 14.0 0.0 3.7 1.8
Organization unknown ® 5.0 18.7 30.3 4.8 33.7 14.7 4.5 2.6 1.6

Note: Percents are row percentages within each familiarity classification.

Totals may not equal exactly 100% due to unreported categories.

@ Fluctuations may be due to small sample sizes.




Table A3-37
Standard Mail Percentage of Pieces Found
Useful by Shape and Familiarity With Organization
Postal Fiscal Years 1987, 2006 and 2007
(Diary Data)

Shape
Familiarity Letter Size Envelope Larger Than Letter Envelope Postcard
1987 2006 2007 1987 2006 2007 1987 2006 2007
Previous customer 53.4 75.5 78.7 53.6 81.1 83.5 58.4 79.8 81.7
Organization known 22.8 13.3 12.8 19.8 9.7 9.7 28.3 10.7 10.9
Organization unknown 12.7 5.8 4.7 13.6 4.2 3.8 10.6 6.1 5.1
Shape
Familiarity Catalog Not In Envelope Flyers Newspapers/Magazines
1987 2006 2007 1987 2006 2007 1987 2006 2007
Previous customer 70.5 83.8 86.4 66.6 82.0 85.6 67.4 77.4 76.4
Organization known 30.2 9.2 8.2 28.7 9.0 8.4 46.0 14.2 14.0
Organization unknown 18.9 4.2 3.6 16.3 4.8 3.0 25.9 3.6 2.9

NOTE: Percentages do not add up to 100% due to the exclusion of "missing".




Table A3-38

Standard Mail from Department Stores
Reaction to Mail Piece by Shape

(Percentage of Pieces)

Postal Fiscal Years 1987, 2006 and 2007

(Diary Data)

Read Immediately Set Aside Found Useful
Shape

1987 2006 2007 1987 2006 2007 1987 2006 2007
Letter size envelope 53.3 64.2 62.2 2.5 1.7 1.9 37.4 52.1 54.0
Larger than
Letter size envelope 45.8 63.3 64.3 10.2 2.3 2.5 40.8 56.6 64.8
Postcard 56.9 69.8 64.1 1.3 2.8 3.8 48.5 61.8 61.2
Catalog not in envelope 45.9 60.2 61.7 15.8 11.0 12.2 62.5 64.5 71.3
Flyers 42.4 62.6 66.0 6.1 5.5 5.7 51.2 64.8 68.0

Will Respond

Percentage of Pieces

Shape Received

1987 2006 2007 1987 2006 2007
Letter size envelope 12.3 22.4 22.5 8.8 7.6 8.2
Larger than
Letter size envelope 10.9 25.4 22.5 3.6 7.2 8.6
Postcard 12.3 20.5 21.4 3.3 12.8 12.4
Catalog not in envelope 17.1 18.0 19.6 40.8 30.8 29.3
Flyers 15.4 21.7 23.9 42.5 36.0 36.1

NOTE: Percentages represent row percentages within each shape category;
these do not sum to 100 due to the inclusion of multiple questions in this table.




Table A3-39
Standard Mail from Department Stores
Reaction to Mail Piece by Familiarity and Shape
(Percentage of Pieces)
Postal Fiscal Years 1987, 2006 and 2007
(Diary Data)

Shape (Immediutell;e::d Set Aside) S ST el L
1987 2006 2007 1987 2006 2007 1987 2006 2007

Previous customer:

Catalogs Not In Envelope 68.0 78.2 78.3 70.7 73.3 77.1 18.4 21.1 21.4

Flyers 59.0 76.9 78.2 64.2 75.0 75.6 18.2 25.5 27.0
Organization known:

Catalogs Not In Envelope 38.1 54.5 49.5 26.9 28.4 33.6 7.2 3.4 4.8

Flyers 24.0 34.0 41.4 22.9 18.9 22.6 4.7 5.5 4.1
Organization unknown: ®

Catalogs Not In Envelope 23.5 40.8 49.6 20.6 21.9 22.2 13.7 4.4 3.4

Flyers 31.2 40.3 17.9 17.8 16.2 4.3 5.3 0.0 7.2

NOTE: Percentages represent row percentages within each familiarity and shape category;
these do not sum to 100 due to the inclusion of multiple questions in this table.

@ Fluctuations may be due to small sample sizes.




Table A3-40
Standard Mail from Mail Order Companies
Reaction to Mail Piece by Shape
(Percentage of Pieces)
Postal Fiscal Years 1987, 2006 and 2007
(Diary Data)

Read Immediately Set Aside Found Useful
Shape
1987 2006 2007 1987 2006 2007 1987 2006 2007
Letter size envelope 42.7 38.2 43.9 4.1 3.6 3.2 29.9 26.0 35.9
tzg:t:znvelope 48.2 45.7 44.4 10.4 5.1 45 41.1 35.7 32.2
Postcard © 60.4 47.4 53.2 4.2 2.1 2.1 51.8 34.8 35.9
Catalog not in envelope 40.9 44.0 43.1 17.1 17.4 15.9 48.9 52.5 52.3
Flyers 39.8 38.5 45.3 7.8 12.8 4.5 32.9 45.3 42.4
Newspapers/Magazines @ 57.0 51.6 47.7 0.0 14.1 21.3 62.3 56.5 50.0
. Percentage of Pieces
Shape Will Respond Rec?eived
1987 2006 2007 1987 2006 2007
Letter size envelope 12.3 8.8 10.7 20.8 6.1 7.3
an
t‘e’:ifrste " veloe 18.0 13.0 135 | 220 8.8 9.6
Postcard ® 18.6 13.3 10.6 0.8 1.3 0.9
Catalog not in envelope 15.8 10.6 11.9 48.5 74.2 72.8
Flyers 10.0 11.2 8.2 7.0 4.0 3.9
Newspapers/Magazines © 19.8 7.0 11.8 0.2 2.2 2.0

NOTE: Percentages represent row percentages within each shape category;

these do not sum to 100 due to the inclusion of multiple questions in this table.

@ Fluctuations may be due to small sample size.




Table A3-41

Standard Mail from Mail Order Companies
Reaction to Mail Piece by Familiarity and Shape
(Percentage of Pieces)
Postal Fiscal Years 1987, 2006 and 2007
(Diary Data)

Read

Found Useful

Will Respond

Shape (Immediately and Set Aside)
1987 | 2006 | 2007 | 1987 | 2006 | 2007 | 1987 | 2006 | 2007

Previous customer:

Letter size envelope 65.0 57.7 59.5 52.2 41.3 54.1 18.8 14.2 14.4

Larger than 74.3 66.1 66.5 58.7 53.2 51.1 27.1 19.5 19.7

Letter Size Envelope

Catalog 74.9 77.8 75.9 70.3 72.5 73.4 25.1 16.6 17.8
Organization known:

Letter size envelope 34.2 26.8 41.0 13.3 11.7 25.3 5.6 2.8 12.0

Larger fhon 44.5 32.2 38.4 27.0 13.8 13.6 9.7 3.1 4.6

Letter Size Envelope

Catalog 44.6 53.8 48.9 31.5 34.6 32.5 6.7 3.3 5.7
Organization unknown:

Letter size envelope @ 29.4 34.4 29.4 7.0 13.6 5.5 6.7 5.6 2.6

Larger than 32.9 29.5 24.4 14.2 10.9 6.6 47 0.8 40

Letter Size Envelope

Catalog 36.8 40.7 33.5 17.7 24.9 17.4 3.5 2.7 2.5

NOTE: Percentages represent row percentages within each familiarity and shape category;
these do not sum to 100 due to the inclusion of multiple questions in this table.

@ Fluctuations may be due to small sample sizes.




Table A3-42
Standard Mail from Publishers
Reaction to Mail Piece by Shape
(Percentage of Pieces)
Postal Fiscal Years 1987, 2006 and 2007
(Diary Data)

NOTE: Percentages represent row percentages within each shape category;

these do not sum to 100 due to the inclusion of multiple questions in this table.

@ Fluctuations may be due to small sample size.

Read Immediately Set Aside Found Useful
Shape
1987 2006 2007 1987 2006 2007 1987 2006 2007
Letter size envelope 51.1 48.6 50.7 6.0 3.1 2.4 37.9 32.7 34.2
tzg:t:znvelope 41.4 41.7 48.8 6.8 5.3 5.3 27.4 28.0 34.1
Postcard @ 45.2 37.4 59.7 5.9 0.7 2.1 30.4 17.4 41.4
Catalog not in envelope @ 40.8 37.4 40.8 16.3 11.8 8.8 48.2 37.8 40.9
Flyers 45.8 28.9 38.2 8.4 5.0 4.9 46.6 27.4 28.2
Newspapers/Magazines 27.2 46.1 449 7.6 12.5 10.3 28.8 50.0 49.9
Shape Will Respond Percel:::cge?vc;fd Pieces
1987 2006 2007 1987 2006 2007
Letter size envelope 21.0 12.5 15.8 26.5 44.3 42.9
t‘e’:fifrsg‘:znvelope 16.6 13.0 15.5 34.1 19.0 15.7
Postcard @ 26.1 5.3 13.9 1.2 2.6 1.8
Catalog not in envelope @ 13.5 7.1 8.5 4.4 5.8 5.3
Flyers 16.3 2.5 8.6 20.4 8.4 8.3
Newspapers/Magazines 9.1 8.1 6.3 12.1 17.1 23.4




Table A3-43
Standard Mail from Publishers
Reaction to Mail Piece by Familiarity and Shape
(Percentage of Pieces)
Postal Fiscal Years 1987, 2006 and 2007
(Diary Data)

Read o
Shape (Immediately and Set Aside) Found Useful Will Respond
1987 | 2006 | 2007 | 1987 | 2006 | 2007 | 1987 | 2006 | 2007

Previous customer:

Letfter size envelope 77.2 68.5 67.3 54.1 48.1 49.3 31.9 18.9 23.4

Larger envelope 68.8 65.5 70.8 44.8 45.9 53.7 25.8 22.1 25.3

Catalog ® 78.7 73.0 73.2 72.7 57.9 64.7 22.1 16.9 22.9
Organization known:

Letter size envelope 34.2 31.2 34.9 20.8 13.4 11.9 5.7 2.8 2.5

Larger envelope 31.3 32.6 42.1 13.3 14.6 17.4 7.7 0.8 4.8

Catalog ® 48.3 37.4 37.4 31.1 26.8 22.8 54 7.4 0.0
Organization unknown:

Letfter size envelope 31.3 31.1 37.7 13.5 11.0 11.8 3.7 4.5 2.0

Larger envelope 35.8 32.6 32.2 13.9 6.4 9.6 7.4 1.5 4.6

Catalog ® 46.0 31.8 15.9 16.7 8.0 12.9 6.9 3.9 0.0

NOTE: Percentages represent row percentages within each familiarity and shape category;
these do not sum to 100 due to the inclusion of multiple questions in this table.

@ Fluctuations may be due to small sample sizes.




Table A3-44
Standard Mail from Credit Card Companies
Reaction to Mail Piece by Shape
(Percentage of Pieces)
Postal Fiscal Years 1987, 2006 and 2007
(Diary Data)

NOTE: Percentages represent row percentages within each shape category;

these do not sum to 100 due to the inclusion of multiple questions in this table.

@ Fluctuations may be due to small sample size.

Read Immediately Set Aside Found Useful
Shape
1987 2006 2007 1987 2006 2007 1987 2006 2007
Letter size envelope 43.4 23.6 23.1 4.2 2.0 2.0 28.0 12.6 13.9
tz:fifrs:i’:znvelope 32.7 22.5 23.3 8.4 2.4 2.1 28.9 13.0 14.1
Postcard @ 25.1 51.6 38.0 0.0 2.8 7.0 9.9 37.8 42.4
Catalog not in envelope @ 43.8 45.7 65.9 21.3 6.9 11.5 45.9 44.7 68.0
Flyers @ 33.3 50.0 42.0 6.3 4.4 4.6 35.6 39.8 32.1
Shape Will Respond Percer::‘?etiav:fd Pieces
1987 2006 2007 1987 2006 2007
Letter size envelope 10.4 2.2 2.5 59.5 77.1 78.9
tz:fifrs:i’:znvelope 3.1 2.5 2.9 28.1 18.2 15.7
Postcard @ 0.0 10.5 2.9 0.4 1.1 0.7
Catalog not in envelope @ 3.2 10.2 21.3 3.1 0.4 0.5
Flyers ® 12.1 10.0 11.5 8.1 2.6 3.6




Table A3-45
Standard Mail from Credit Card Companies
Reaction to Mdail Pieces by Familiarity and Shape®
(Percentage of Pieces)
Postal Fiscal Years 1987, 2006 and 2007
(Diary Data)

Read -
Shape (Immediately and Set Aside) e LLEai Will Respond

1987 | 2006 | 2007 1987 | 2006 | 2007 1987 | 2006 2007

Previous customer:

Letfter size envelope 63.7 40.4 38.1 39.6 24.0 24.1 14.9 3.9 3.9

Larger than
Letter size envelope

53.0 38.4 37.6 38.6 253 25.6 2.3 3.5 5.6

Organization known:

Letter size envelope 37.9 15.5 14.4 18.7 5.0 5.7 7.0 1.3 1.4

Larger than
Letter size envelope

32.8 16.6 13.5 12.9 5.2 4.4 3.0 1.5 0.4

Organization unknown:

Letter size envelope 36.7 15.9 13.8 19.8 4.4 4.0 3.2 0.5 1.4

Larger than
Letter size envelope

21.3 8.4 29.0 19.1 1.8 8.7 2.7 0.4 4.1

NOTE: Percentages represent row percentages within each familiarity and shape category;
these do not sum to 100 due to the inclusion of multiple questions in this table.
@ Fluctuations may be due to small sample sizes.



Table A3-46
Standard Mail from Insurance Companies
Reaction to Mail Piece by Shape
(Percentage of Pieces)
Postal Fiscal Years 1987, 2006 and 2007
(Diary Data)

Read Immediately Set Aside Found Useful
Shape
1987 2006 2007 1987 2006 2007 1987 2006 2007
Letter size envelope 33.5 29.7 30.1 3.7 1.9 2.6 23.4 19.5 20.8
tg;gefrsr;znvelope 35.8 30.3 32.1 7.2 1.7 49 28.3 22.6 20.6
Postcard ©® 64.3 41.7 31.8 0.0 1.3 1.0 38.0 27.5 18.8
Catalog not in envelope @ 41.6 421 42.0 14.6 25.1 7.8 34.1 68.8 46.7
Flyers ©® 27.2 41.1 39.1 1.4 5.8 4.1 19.6 37.3 32.6
Newspapers/Magazines © 491 46.5 45.4 14.1 14.6 13.2 14.1 60.1 60.6
Shape Will Respond Percer::cge?vzz Pieces
1987 2006 2007 1987 2006 2007
Letter size envelope 6.1 3.3 3.0 66.8 55.2 58.8
tZ’:fi(:rs:SSvaelope 7.2 4.2 3.0 19.9 24.5 20.0
Postcard @ 41.7 5.6 2.0 0.7 5.1 4.7
Catalog not in envelope @ 0.0 15.1 3.7 1.4 0.6 0.8
Flyers ©® 5.2 4.0 3.9 10.2 11.0 11.6
Newspapers/Magazines @ 0.0 8.8 3.1 0.5 2.8 3.5

NOTE: Percentages represent row percentages within each shape category;

these do not sum to 100 due to the inclusion of multiple questions in this table.

@ Fluctuations may be due to small sample size.




Table A3-47
Standard Mail from Insurance Companies
Reaction to Mdail Pieces by Familiarity and Shape®
(Percentage of Pieces)
Postal Fiscal Years 1987, 2006 and 2007
(Diary Data)

Read .
Shape (Immediately and Set Aside) Found Useful Will Respond
1987 | 2006 | 2007 | 1987 | 2006 | 2007 | 1987 | 2006 | 2007
Previous customer:
Letter size envelope 59.7 62.2 62.3 46.3 47.8 48.6 12.2 10.9 7.3
Larger than 69.6 59.1 62.8 495 55.0 47.4 11.3 9.7 58
Letter size envelope
Organization known:
Letter size envelope 37.4 24.5 21.3 19.1 11.9 11.2 4.3 0.9 1.5
Larger than 39.4 205 27.3 29.5 13.0 7.3 10.1 3.2 2.0
Letter size envelope
Organization unknown:
Letter size envelope 22.2 19.5 21.1 8.6 6.7 5.5 2.0 1.2 0.9
Larger than 25.3 23.0 21.4 11.9 45 6.1 3.2 0.4 1.6
Letter size envelope

NOTE: Percentages represent row percentages within each familiarity and shape category;
these do not sum to 100 due to the inclusion of multiple questions in this table.
® Fluctuations may be due to small sample sizes.




Table A3-48a
Standard Mail Reaction by Industry
(Percentage of Pieces)
Postal Fiscal Years 1987, 2006 and 2007

(Diary Data)
Read Immediately Set Aside Found Useful Will Respond ©
Industry
1987 | 2006 | 2007 | 1987 | 2006 | 2007 | 1987 | 2006 | 2007 | 1987 | 2006 | 2007

Financial:
Credit card 39.5 24.4 24.2 6.1 2.1 2.2 29.3 13.8 15.2 8.3 2.6 3.0
Bank 38.8 35.0 33.6 4.0 3.3 1.9 31.1 22.3 21.4 8.1 2.5 2.8
Securities broker 40.4 37.4 37.8 1.7 10.5 12.9 42.5 50.0 50.8 8.4 6.8 6.5
Money Market @ 45.6 38.3 40.3 5.4 12.4 9.0 53.7 43.0 42.4 1.9 7.5 8.3
Insurance Company 33.9 32.4 32.3 4.3 2.8 3.7 24.6 24.1 23.8 6.4 3.8 3.1
Real Estate/Mortgage 29.3 28.9 29.1 3.1 1.6 2.0 21.3 14.3 14.4 2.7 1.5 1.5

Total Financial 37.2 29.5 29.7 5.3 3.1 3.4 29.5 20.3 21.5 7.3 2.8 3.0
Merchants:
Supermarkets 40.3 60.2 61.1 5.8 4.1 4.5 52.2 60.3 63.1 26.8 31.2 34.7
Department store 45.3 62.7 63.8 9.7 6.5 6.9 53.9 62.7 66.4 15.6 20.6 21.7
Mail order company 42.9 44.0 43.7 12.0 14.8 13.3 41.9 49.0 48.5 15.3 11.0 11.9
Specialty store 40.1 52.5 53.9 8.6 7.4 7.5 43.4 53.9 56.6 14.4 17.5 16.9
Publisher 43.1 44.2 47.5 7.5 5.9 5.3 35.3 34.4 38.1 17.1 10.8 12.8
Land promotion @ 26.3 28.0 39.9 4.1 1.7 4.1 7.7 9.5 10.1 4.1 0.9 1.5
Online Auction N/A N/A 49.9 N/A N/A 6.2 N/A N/A 27.6 N/A N/A 6.4
Restaurant 49.9 49.3 48.8 3.4 6.3 3.8 51.9 52.7 51.9 19.5 241 24.4
Consumer packaged goods 63.4 50.1 45.9 5.6 3.8 4.0 59.1 42.0 38.5 32.1 15.0 14.3
Auto dealers 37.3 33.1 27.8 3.2 2.0 2.7 32.6 20.0 18.7 8.7 4.4 5.2
Mall @ 22.4 21.7 59.5 14.2 0.0 23.6 45.3 55.4 55.6 9.4 21.7 0.0

Total Merchants 43.5 50.0 50.4 9.1 9.3 8.6 441 50.1 51.3 16.3 14.9 15.6

® Of pieces containing an advertisement or request for funds.

@ Fluctuations may be due to small sample sizes.




Standard Mail Reaction by Industry

Table A3-48b

(Percentage of Pieces)
Postal Fiscal Years 1987, 2006 and 2007

(Diary Data)
Read Immediately Set Aside Found Useful Will Respond ©
Industry

1987 | 2006 | 2007 | 1987 | 2006 | 2007 | 1987 | 2006 | 2007 | 1987 | 2006 | 2007
Services:
Telephone 49.9 39.4 40.4 5.7 2.5 1.6 46.6 25.7 22.3 14.4 4.0 3.0
Other Utilities @ 49.9 55.6 58.0 7.2 59 3.0 56.4 45.5 42.9 11.6 12.1 11.9
Medical 44.3 41.6 43.2 5.2 3.4 5.5 41.0 35.3 33.5 6.8 7.6 7.5
Other professional @ 53.2 41.9 43.5 6.4 3.7 53 42.4 31.1 34.3 12.2 8.5 6.7

Leisure service 41.6 55.7 51.4 8.1 5.6 5.1 36.9 47.2 44.4 7.8 11.0 10.6
Cable TV 51.5 28.2 28.7 9.2 2.0 1.1 43.7 16.2 18.1 8.4 3.1 2.9
Computer 40.5 41.8 31.3 7.2 4.4 6.3 39.8 28.9 33.4 12.5 3.7 3.1
Total Services 441 42.0 39.2 6.5 3.6 3.3 38.0 31.7 28.6 9.6 6.9 5.9
Federal Government N/A 63.6 61.5 N/A 5.1 4.9 N/A 53.0 56.1 N/A 10.7 9.7
Nonfederal Government 48.7 62.5 56.8 15.6 7.9 10.6 57.6 64.0 62.0 18.6 25.5 13.2
Social/Charitable/Political:
Union/professional @ 49.5 48.7 52.4 7.6 7.3 8.7 55.9 44.0 46.2 11.3 10.8 9.3
Church 51.8 60.6 66.2 3.6 7.2 8.4 39.7 53.1 54.7 6.6 19.9 15.7
Veterans N/A 60.4 48.9 N/A 4.6 8.3 N/A 441 37.0 N/A 8.0 13.6
Educational 46.4 44 .4 42.3 5.4 6.4 4.8 40.0 36.6 34.5 6.3 5.8 7.8
Charities 531 42.6 52.6 0.6 4.0 7.4 29.7 36.9 42.8 8.6 16.8 20.2
Political 37.5 39.9 44.9 8.1 3.8 3.3 27.6 33.3 25.4 13.0 21.8 6.9
AARP @ 59.4 43.1 41.8 7.0 5.0 4.9 57.1 37.1 39.2 37.9 6.8 8.3

Total Social/Charitable/Political

45.2 44.8 47 .4

6.4 5.4 4.8

37.8 37.8 34.7

9.2 10.6 9.7

@ Of pieces containing an advertisement or request for funds.

@ Fluctuations may be due to small sample sizes.




Postal Fiscal Years 1987, 2006 and 2007

Table A3-49
Standard Mail Reaction to Mail Pieces by Income

(Recruitment and Diary Data)

Read Immediately

Set Aside

Income Percent Pieces Per Household Percent Pieces Per Household
1987 2006 2007 1987 2006 2007 1987 2006 2007 1987 2006 2007
Under $7K 43.0 40.5 241 1.6 1.7 1.9 18.8 4.8 11.6 0.3 0.2 0.9
$7K - $9.9K 41.0 39.2 31.3 2.1 2.4 1.8 18.8 4.2 8.4 0.3 0.3 0.5
$10K - $14.9K 45.0 42.8 47.3 2.6 2.6 3.1 11.9 5.1 4.8 0.5 0.3 0.3
$15K - $19.9K 45.0 41.2 48.2 2.9 3.3 3.2 9.4 6.1 5.5 0.6 0.5 0.4
$20K - $24 9K 42.5 43.7 48.9 2.8 3.8 3.5 8.5 4.8 5.4 0.6 0.4 0.4
$25K - $29.9K 44.2 3.5 8.0 0.6
$30K - $34.9K 14 41.3 44.3 35 4.0 3.7 83 6.5 6.7 07 0.6 0.5
$35K - $49.9K 41.4 42.4 43.9 3.9 4.5 4.3 7.5 6.1 5.9 0.8 0.6 0.6
$50K - $64.9K 41.1 421 421 4.4 5.1 4.8 7.0 5.9 5.9 0.8 0.7 0.7
$65K - $79.9K 40.4 41.0 42.1 6.1 5.4 5.3 6.7 6.4 55 1.5 0.8 0.7
$80K - $99.9K 31.4 41.9 41.9 4.4 7.0 5.9 8.9 5.5 6.4 1.3 0.9 0.9
$100K + 34.5 39.4 38.6 5.3 15.6 14.8 6.0 6.6 5.5 1.2 2.6 2.1
Found Useful Will Respond ©
Income Percent Pieces Per Household Percent Pieces Per Household
1987 2006 2007 1987 2006 2007 1987 2006 2007 1987 2006 2007

Under $7K 36.0 25.2 29.1 1.4 1.0 2.3 17.5 9.4 12.4 0.5 0.3 0.9
$7K - $9.9K 37.1 23.8 35.6 1.9 1.4 2.1 12.6 10.4 14.9 0.5 0.5 0.8
$10K - $14.9K 39.6 28.9 33.0 2.3 1.8 2.2 17.7 10.2 9.2 0.8 0.5 0.5
$15K - $19.9K 41.9 33.7 32.2 2.7 2.7 2.2 15.3 10.6 11.9 0.8 0.7 0.6
$20K - $24 9K 42.8 33.1 38.6 2.8 2.8 2.8 15.6 7.7 9.8 0.9 0.6 0.6
$25K - $29.9K 40.4 3.2 14.8 1.0
30K - $34 9K 104 36.1 34.6 35 3.5 2.9 78 9.8 9.6 T 0.8 0.7
$35K - $49.9K 41.9 37.0 38.3 4.0 3.9 3.7 14.8 10.3 11.8 1.1 1.0 1.0
$50K - $64.9K 42.2 37.1 37.8 4.6 4.5 4.3 14.8 11.6 11.0 1.3 1.3 1.1
$65K - $79.9K 40.5 37.3 38.5 6.1 4.9 4.9 11.1 10.0 10.1 1.4 1.2 1.1
$80K - $99.9K 34.7 38.2 39.6 4.9 6.4 5.6 10.9 10.7 9.8 1.3 1.6 1.2
$100K + 32.0 38.9 38.1 4.9 15.4 14.7 10.1 8.7 9.9 1.3 3.0 3.4

NOTE: Percentages represent row percentages within each income classification;
these do not sum to 100 due to the inclusion of multiple questions in this table.

2006/2007 Estimates for Income Levels $25K-$29.9K are identical to those in $30K-$34.9K since categories used to collect data only included $25K-$34.9K.
® Of pieces identified by respondent as containing an advertisement or request for funds.




Table A3-50

Standard Mail Reaction to Mail Piece by Age of Head of Household
Postal Fiscal Years 1987, 2006 and 2007

(Recruitment and Diary Data)

Read Immediately Set Aside

Age of Head of Household Percent Pieces Per Household Percent Pieces Per Household

1987 | 2006 | 2007 | 1987 | 2006 | 2007 | 1987 | 2006 | 2007 | 1987 | 2006 | 2007
18-21 Q@ 46.9 37.4 42.2 1.8 3.0 2.2 10.3 3.5 5.3 0.4 0.3 0.3
22-24 @ 35.6 37.3 46.9 1.1 2.6 2.8 6.9 3.7 6.5 0.2 0.3 0.4
25-34 40.4 36.2 37.8 2.7 3.8 3.7 8.4 5.1 4.8 0.6 0.5 0.5
35-44 39.9 39.9 38.8 3.3 5.0 4.7 7.8 6.4 5.8 0.6 0.8 0.7
45 - 54 39.6 42.5 40.3 3.5 5.7 5.3 7.8 6.8 6.9 0.7 0.9 0.9
55 - 64 45.0 43.4 44.5 4.4 6.1 5.8 9.2 6.4 6.3 0.9 0.9 0.8
65 - 69 42.5 43.4 47.2 3.5 6.2 6.2 7.4 6.7 5.8 0.6 1.0 0.8
7074 43.8 43.4 47.2 3.4 5.2 2.6 7.3 6.7 >.8 0.6 0.6 0.8
75+ 46.5 4.9 6.4 0.5

Found Useful Will Respond ®

Age of Head of Household Percent Pieces Per Household Percent Pieces Per Household

1987 | 2006 | 2007 | 1987 | 2006 | 2007 | 1987 | 2006 | 2007 | 1987 | 2006 | 2007
18-21 @ 53.5 27.8 15.3 2.1 2.2 0.8 16.5 5.9 5.6 0.5 0.4 0.2
22 -24 @ 35.7 27.8 38.9 1.1 2.0 2.3 17.5 8.7 10.4 0.5 0.5 0.6
25-34 42.7 32.0 34.7 2.8 3.3 3.4 15.9 8.5 9.4 0.9 0.8 0.8
35-44 40.8 36.9 36.4 3.4 4.6 4.4 16.1 9.5 9.5 1.1 1.1 1.0
45 - 54 38.8 39.8 39.2 3.4 5.4 5.2 13.0 11.5 11.4 0.9 1.4 1.3
55 - 64 41.2 39.3 40.4 4.0 5.5 5.3 12.7 11.0 11.2 1.0 1.4 1.3
65 - 69 38.1 38.6 40.7 3.1 55 5.3 13.2 10.0 11.7 0.9 1.2 1.4
7074 37.6 38.6 407 2.9 4.3 4.8 14.8 10.0 1.7 0.9 0.9 1.0
75+ 40.5 3.8 9.9 0.9

NOTE: Percentages represent row percentages within each age cohort classification;

these do not sum to 100 due to the inclusion of multiple questions in this table.

@ Of pieces containing an advertisement or request for funds.

@ Fluctuations may be due to small sample sizes.




Table A3-51
Standard Mail (A) Reaction to Mail Piece by Education of Head of Household

(Percentage of Pieces)
Postal Fiscal Years 1987, 2006 and 2007

(Recruitment and Diary Data)

Read Immediately Set Aside
Education of Head of Household Percent Pieces Per Household Percent Pieces Per Household
1987 | 2006 | 2007 | 1987 | 2006 | 2007 | 1987 | 2006 | 2007 | 1987 | 2006 | 2007
Less than 8th grade @ 43.7 42.1 41.0 2.2 3.9 3.3 7.8 5.5 6.0 0.4 0.5 0.5
Some High School 46.4 46.9 54.1 2.6 3.8 4.3 6.9 3.3 2.7 0.4 0.3 0.2
High School 44 .4 43.4 44.2 3.1 4.9 4.8 7.3 6.4 5.8 0.5 0.7 0.6
Some college 41.6 40.9 441 3.3 5.2 4.8 7.9 6.0 6.7 0.6 0.8 0.7
Professional or Technical school 41.2 46.7 39.2 3.2 5.5 4.3 9.5 7.2 7.1 0.7 0.8 0.8
College Graduate 37.7 39.4 39.2 3.7 5.8 5.4 9.3 6.0 5.8 0.9 0.9 0.8
Post graduate 37.3 36.3 35.5 4.4 6.3 54 8.9 6.6 6.8 1.0 1.1 1.0
Found Useful Will Respond @
Education of Head of Household Percent Pieces Per Household Percent Pieces Per Household
1987 | 2006 | 2007 | 1987 | 2006 | 2007 | 1987 | 2006 | 2007 | 1987 | 2006 | 2007
Less than 8th grade @ 355 32.8 35.4 1.8 3.0 2.9 14.6 10.1 9.6 0.6 0.8 0.7
Some High School 40.5 31.2 37.3 2.3 2.5 3.0 13.4 10.5 11.2 0.6 0.7 0.8
High School 40.0 37.6 37.4 2.8 4.2 4.0 15.1 10.6 10.9 0.9 1.1 1.0
Some college 41.1 37.1 40.7 3.3 4.7 4.5 15.6 10.5 12.5 1.0 1.2 1.2
Professional or Technical school 40.0 41.5 35.8 3.1 4.9 4.0 15.7 12.1 8.6 1.0 1.2 0.8
College Graduate 40.5 37.5 38.3 4.0 55 5.3 13.4 9.0 9.7 1.1 1.2 1.2
Post graduate 40.6 37.1 36.6 4.8 6.4 5.6 14.1 8.4 8.6 1.4 1.3 1.2

NOTE: Percentages represent row percentages within each educational attainment classification;

these do not sum to 100 due to the inclusion of multiple questions in this table.

@Fluctuations may be due to small sample sizes.

@Of pieces containing an advertisement or request for funds.




Standard Mail Users of Reply Envelopes by Industry

Table A3-52

(Percentage of Pieces)

Postal Fiscal Years 1987, 2006 and 2007

(Diary Data)
Industry BRM CRM Combined BRM/CRM
1987 | 2006 | 2007 | 1987 | 2006 | 2007 | 1987 | 2006 [ 2007
Financial:
Credit cards 9.1 41.8 35.7 2.8 9.9 9.6 6.1 32.4 28.4
Bank 4.8 6.3 9.9 1.6 3.8 3.8 3.2 5.6 8.2
Securities 2.4 1.7 1.7 0.7 0.7 0.8 1.6 1.4 1.5
Money market 0.3 0.2 0.2 0.1 0.2 0.1 0.2 0.2 0.2
Insurance company 12.7 9.9 9.6 2.3 3.3 4.2 7.8 7.9 8.1
Real Estate/Mortgage 1.1 1.7 1.2 0.3 0.9 0.5 0.7 1.4 1.0
Other financial 0.5 0.3 0.2 0.3 0.3 0.2 0.5 0.3 0.2
Total Financial 30.9 61.8 58.5 8.1 0.2 0.1 20.1 49.3 47.5
Merchants:
Supermarkets 0.2 0.1 0.2 0.2 0.2 0.1 0.3 0.1 0.2
Department store 5.6 1.2 1.0 4.0 2.9 1.8 5.1 1.7 1.2
Mail order 19.0 8.0 9.3 46.8 45.7 42.8 31.6 19.1 18.6
Specialty store 3.4 1.3 1.2 6.8 3.3 4.4 5.0 1.9 2.1
Publisher 22.1 15.0 14.1 21.1 14.2 14.0 21.4 14.8 14.1
Land promotion 0.4 0.1 0.1 0.1 0.1 0.1 0.3 0.1 0.1
Online Auction N/A N/A 0.0 N/A N/A 0.0 N/A N/A 0.0
Restaurant 0.1 0.0 0.0 0.0 0.0 0.1 0.1 0.0 0.0
Consumer packaged goods 0.9 1.6 1.5 0.5 1.5 2.2 0.8 1.6 1.7
Auto dealers 0.3 0.1 0.1 0.1 0.1 0.2 0.2 0.1 0.1
Service stations 0.0 0.1 0.0 0.0 0.0 0.0 0.0 0.1 0.0
Mall 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Other merchants 1.1 0.2 0.2 2.1 0.4 0.5 1.4 0.3 0.3
Total Merchants 53.1 27.6 27.8 81.7 68.5 66.2 66.2 39.6 38.5
Services:
Telephone 2.3 0.3 0.3 0.4 0.6 0.6 1.4 0.4 0.4
Other utilities 0.2 0.7 0.8 0.1 0.8 0.6 0.2 0.7 0.8
Medical 0.6 0.8 1.1 0.2 1.4 1.5 0.4 1.0 1.2
Other professional 0.6 0.3 0.3 0.3 0.3 0.3 0.4 0.3 0.3
Leisure service 1.9 2.1 2.2 1.0 1.2 1.5 1.4 1.9 2.0
Cable TV 0.6 0.2 0.2 0.5 0.3 0.5 0.6 0.2 0.3
Computer 0.5 0.2 0.1 0.2 0.3 0.1 0.4 0.2 0.1
Craftsman 0.6 0.1 0.3 0.1 0.0 0.1 0.3 0.1 0.2
Other services 2.4 1.1 3.6 1.0 0.8 1.9 1.8 1.0 3.1
Total Services 9.7 5.7 9.0 3.8 5.7 7.1 6.9 5.7 8.5
Federal Government N/A 0.5 0.4 N/A 0.7 0.6 N/A 0.5 0.4
Nonfederal Government 0.3 0.3 0.2 0.9 0.9 0.8 0.6 0.5 0.3
Total Social/Charitable/ 20 | 38 | 39 | 19 | 47 | 57 | 25 | 40 | 44
Political/Nonprofit:
Don't know/No answer 0.3 0.4 0.3 0.6 0.4 0.5 0.4 0.4 0.3
Total 100.0 | 100.0 [ 100.0 | 100.0 | 100.0 | 100.0 | 100.0 | 100.0 | 100.0
Pieces Per Household Per 15 | 24 | 22 | 13| 10| 09| 27 | 34 | 30

Week

Note: Totals may not sum to 100 due to rounding.




Table A3-53a

Standard Mail Industry Usage of Reply Mail

(Percentage of Pieces from Each Industry That Contain Reply Mail)

(Diary Data)

Postal Fiscal Years 1987, 2006 and 2007

Business Reply

Courtesy Reply

Industry
1987 | 2006 | 2007 [ 1987 | 2006 | 2007

Financial:
Credit card 57.8 65.9 64.3 15.4 6.5 6.7
Bank 36.1 23.7 32.2 10.4 6.0 4.8
Securities Broker 40.6 18.0 15.9 11.0 3.3 2.8
Money market © 42.9 12.6 16.8 13.3 4.6 4.6
Insurance 62.7 34.9 34.5 10.1 4.9 59
Real Estate/Mortgage 19.1 13.2 10.8 4.1 2.8 1.9

Total Financial 48.7 43.1 42.3 11.1 5.5 54
Merchants:
Supermarkets 1.1 1.2 2.7 0.8 1.0 0.8
Department store 7.0 2.7 2.7 4.4 2.6 1.8
Mail order 21.9 10.5 12.4 47.2 24.8 22.3
Specialty store 6.9 3.0 2.1 12.1 3.3 2.9
Publisher 30.2 46.6 43.6 25.2 18.4 16.8
Land promotion ® 11.5 7.2 7.3 2.7 4.1 2.9
Online auction N/A N/A 1.8 N/A N/A 3.3
Restaurant 2.1 0.4 0.2 0.6 0.5 0.6
Consumer packaged goods 10.4 14.5 12.9 5.3 5.6 7.3
Auto Dealers 8.9 1.2 1.4 2.5 0.9 0.8
Service stations @ 1.7 5.6 2.5 0.5 0.3 0.8
Mall © 0.0 0.0 0.0 0.0 0.0 0.0

Total Merchants 15.8 12.0 11.6 21.3 12.9 10.9
Services:
Telephone 53.1 2.6 2.7 9.0 2.8 2.4
Other utilities @ 24.7 24.2 30.0 9.4 11.0 9.0
Medical 13.2 9.3 10.3 4.0 6.5 5.8
Other professional @ 26.2 10.4 14.3 12.6 4.9 5.4
Leisure service 21.2 14.9 17.8 10.2 3.5 4.5
Cable TV 11.5 1.7 1.3 8.9 1.2 1.4
Computer 41.9 4.0 3.4 15.5 2.6 1.0
Craftsman © 60.7 13.0 13.9 6.4 2.1 1.2

Total Services 26.8 9.3 12.1 9.3 3.8 3.7
Federal Government N/A 8.5 6.5 N/A 5.1 3.7
Nonfederal Government 5.7 6.8 4.4 14.4 8.4 8.8
Social/Charitable/Social/Nonprofit 18.0 17.3 17.7 10.4 9.0 9.9
Total Nonhousehold Mail
Received by Households 18.7 19.2 18.7 16.4 8.1 7.4
Total Pieces Per Household Per Week 1.5 2.4 2.2 1.3 1.0 0.9

@ Fluctuations may be due to small sample sizes.

Note: Percents are row percentages within each Industry classification.




Table A3-53b

Standard Mail Industry Usage of Reply Mail
(Percentage of Pieces From Each Industry That Contain Reply Mail)
Postal Fiscal Years 1987, 2006 and 2007

(Diary Data)

No Reply Mail

Don't Know/

Total

Industry No Answer
1987 | 2006 | 2007 | 1987 | 2006 | 2007 | 1987 | 2006 | 2007

Financial:
Credit card 20.7 | 23.5 | 26.2 6.1 4.1 2.9 1100.0] 100.0| 100.0
Bank 458 | 66.1 | 59.4 7.7 4.3 3.7 [100.0]100.0] 100.0
Securities Broker 40.8 | 73.9 | 76.8 7.7 4.8 4.4 1100.0[100.0]100.0
Money market ® 36.0 | 79.4 | 73.0 7.8 3.4 5.6 | 100.0] 100.0 | 100.0
Insurance 20.6 | 54.0 | 55.1 6.7 6.3 4.5 1100.0] 100.0| 100.0
Real Estate/Mortgage 71.2 | 81.8 | 85.3 5.6 2.2 2.0 | 100.0] 100.0 | 100.0

Total Financial 33.4 | 47.0 | 48.8 6.8 4.4 3.5 [ 100.0| 100.0 100.0
Merchants:
Supermarkets 87.6 | 945 | 93.8 | 10.5 3.3 2.8 | 100.0] 100.0 | 100.0
Department store 82.5 | 91.1 | 93.0 6.1 3.6 2.5 [100.0]100.0] 100.0
Mail order 25.1 | 56.6 | 57.9 | 5.9 8.1 7.4 [ 100.0| 100.0| 100.0
Specialty store 74.8 | 89.5 | 91.3 6.2 4.3 3.7 [100.0]100.0] 100.0
Publisher 33.7 | 27.4 | 340 | 10.9 7.6 5.6 | 100.0] 100.0 | 100.0
Land promotion @ 79.8 | 86.1 | 87.6 5.9 2.5 2.1 100.0 [ 100.0 | 100.0
Online Auction N/A | N/A | 94.9 | N/A | N/A 0.0 N/A | N/A ] 100.0
Restaurant 90.1 | 98.0 | 98.2 7.2 1.1 1.0 [ 100.0| 100.0| 100.0
Consumer packaged goods 785 | 75.1 | 75.3 5.7 4.9 4.5 1100.0] 100.0| 100.0
Auto Dealers 769 | 952 | 96.6 | 11.7 | 2.7 1.2 [ 100.0] 100.0] 100.0
Service stations @ 90.9 | 91.2 | 94.4 6.9 2.9 2.3 |1 100.0] 100.0 | 100.0
Mall © 91.3 [ 100.0| 100.0| 8.7 0.0 0.0 [100.0]100.0] 100.0

Total Merchants 553 | 69.2 | 72.7 7.6 5.9 4.8 |[100.0f100.0] 100.0
Services:
Telephone 31.8 1 91.0 | 920 | 6.2 3.7 2.9 1100.0] 100.0| 100.0
Other utilities © 52.6 | 60.8 | 57.4 | 13.4 3.9 3.7 [100.0]100.0] 100.0
Medical 78.6 | 80.8 | 80.8 | 4.2 3.5 3.1 1100.0] 100.0 | 100.0
Other professional @ 55.7 | 81.5 | 75.1 5.5 3.2 5.2 [100.0]100.0] 100.0
Leisure service 625 | 78.3 | 74.7 6.1 3.2 3.0 [ 100.0| 100.0] 100.0
Cable TV 72.8 | 95.0 | 95.3 6.7 2.0 2.0 [100.0]100.0] 100.0
Computer 36.6 | 86.7 | 93.3 5.9 6.7 2.3 |1 100.0] 100.0 | 100.0
Craftsman © 30.5 | 83.9 | 84.1 2.4 1.0 0.8 [100.0]100.0] 100.0

Total Services 57.3 | 83.3 | 81.3 6.5 3.6 2.9 1100.0] 100.0| 100.0
Federal Government N/A | 84.6 | 88.9 | N/A 1.8 0.9 N/A | 100.0 | 100.0
Nonfederal Government 74.7 | 81.6 | 84.7 5.2 3.2 2.1 100.0] 100.0 | 100.0
Social/Charitable/Social/Nonprofit 62.7 | 704 | 69.6 | 9.0 3.4 2.8 |1100.0[100.0]100.0
Tofal Nonhausehold Mail 565 | 674 | 697 | 84 | 54 | 42 |100.0]100.0]100.0
Received by Households
Total Pieces Per Household Per Week 4.4 8.3 8.1 0.7 0.7 0.5 5.1 123 | 11.6

@ Fluctuations may be due to small sample sizes.




Table A3-54

Intended Response Rates for

Major Industries by Enclosure of Reply Envelopes/Cards
(Percentage of Pieces to Which Recipients Intend to Respond)
Postal Fiscal Years 1987, 2006 and 2007

(Diary Data)

Industry

Response Rate for Pieces
with Business Reply
Enclosures

Response Rate for Pieces
with Courtesy Reply
Enclosures

1987 2006 2007

1987 2006 2007

Standard Mail:

Credit card 8.9 1.9 1.7 7.0 7.5 8.2
Department store 11.6 9.0 4.2 24.9 23.2 19.1
Mail order 10.3 8.5 10.8 17.4 15.1 15.4
Publisher 14.3 8.4 10.4 23.4 24.2 28.6
First Class Mail:

Credit card N/A 2.7 3.9 N/A 4.2 5.9
Department store N/A 2.7 36.5 N/A 6.6 7.8
Mail order N/A 12.1 23.9 N/A 17.3 12.7
Publisher N/A 15.2 15.5 N/A 16.0 20.5




Postal Fiscal Years 1987, 2006 and 2007

Table A3-55
Standard Mail Reaction to Mail Piece by Addressee
(Percentage of Pieces)

(Diary Data)

Read Immediately Set Aside Found Useful Will Respond
Type of Address
1987 | 2006 | 2007 | 1987 | 2006 | 2007 | 1987 | 2006 | 2007 | 1987 | 2006 | 2007
Addressed to specific household members 44.9 43.7 43.8 8.7 6.7 6.4 40.1 38.8 39.1 14.4 10.3 10.8
Addressed to occupant/resident 35.7 35.8 37.0 7.1 4.2 4.8 40.3 33.1 35.8 14.9 9.3 9.2

NOTE: Percentages represent row percentages within each shape category;

these do not sum to 100 due to the inclusion of multiple questions in this table.




Standard Mail Reaction to Pieces from Department Stores by Addressee

Postal Fiscal Years 1987, 2006 and 2007

Table A3-56

(Percentage of Pieces)

(Diary Data)

Read Immediately Set Aside Found Useful Will Respond
Type of Address
1987 | 2006 | 2007 | 1987 | 2006 | 2007 | 1987 | 2006 | 2007 | 1987 | 2006 | 2007
Addressed to specific household members 48.1 64.6 64.6 9.8 6.5 6.9 56.9 64.2 67.3 15.4 21.0 21.5
Addressed to occupant/resident 39.4 51.8 60.4 9.9 6.3 7.1 48.1 55.5 62.7 16.3 18.3 23.8

NOTE: Percentages represent row percentages within each address category;
these do not sum to 100 due to the inclusion of multiple questions in this table.




Postal Fiscal Years 1987, 2006 and 2007

Table A3-57
Standard Mail Reaction to Pieces from Publishers by Addressee
(Percentage of Pieces)

(Diary Data)

Read Immediately Set Aside Found Useful Will Respond
Type of Address
1987 | 2006 | 2007 | 1987 | 2006 | 2007 | 1987 | 2006 | 2007 | 1987 | 2006 | 2007
Addressed to specific household members 46.2 47.3 50.2 7.3 5.5 5.1 35.1 35.5 38.5 18.1 11.7 14.3
Addressed to occupant/resident 37.7 34.0 40.2 8.8 9.2 6.8 38.5 34.7 40.5 14.0 5.8 6.0

NOTE: Percentages represent row percentages within each address category;
these do not sum to 100 due to the inclusion of multiple questions in this table.




Table A3

-58

Number of Mdail Order Purchases Within the Last Year by Income

(Percentage of Households)

Postal Fiscal Years 1987, 2006 and 2007

— (Recsruiimesnt Data) 5 5 S 3
Under $7K @ 7K - $9.9K © 10K - $14.9K 15K - $19.9K
Lol e e e s 1987 | 2006 | 2007 | 1987 | 2006 | 2007 | 1987 | 2006 | 2007 | 1987 | 2006 | 2007
0 647 | 751 80.1 557 | 640 | 747 | 484 | 652 | 73.7 | 430 | 63.0 | 624
1-2 16.5 8.2 12.4 180 | 14.7 10.8 15.9 11.0 9.7 223 15.2 14.4
3.5 11.4 8.5 50 18.9 13.8 9.5 20.4 14.4 75 212 13.1 13.9
6-10 3.3 75 0.5 5] 3.6 2.3 7.4 5.0 2.7 9.4 5] 3.9
17-15 1.6 0.0 0.0 1.6 0.8 0.0 4.4 2.0 2.3 25 1.2 2.6
16 - 30 1.8 0.7 1.2 0.5 1.0 1.3 1.2 1.2 2.0 0.9 1.3 0.8
31 + 0.2 0.0 0.8 0.3 0.8 0.3 0.5 0.0 1] 0.3 0.6 0.6
Don'f know/No answer 0.5 0.0 0.0 0.0 1.3 1.1 1.8 0.2 0.9 0.5 0.5 1.4
Total Households 100.0 | 100.0 | 100.0 | 100.0 | 100.0 | 100.0 | 100.0 | 100.0 | 100.0 | 100.0 | 100.0 | 100.0
$20K - $24.9K $25K - $29.9K $30K - $34.9K $35K - $49.9K
Lol e e e s 1987 | 2006 | 2007 | 1987 | 2006 | 2007 | 1987 | 2006 | 2007 | 1987 | 2006 | 2007
0 418 | 624 | 649 | 390 | 532 | 593 | 344 | 532 | 593 | 287 | 550 | 555
12 213 1.2 15.8 19.4 16.8 187 | 21.9 16.8 187 | 225 14.1 15.8
3.5 20.6 13.6 103 | 21.9 156 11.8 192 156 118 | 254 157 142
6-10 8.0 57 4.2 1.6 7.4 71 13.8 7.4 71 11.7 8.1 5.7
17-15 2.4 2.0 1.6 4] 35 18 4.6 35 18 53 2.8 2.5
16 - 30 2.9 3.2 0.9 3] 1.9 0.4 3.9 1.9 0.4 3.5 1.7 2.5
31 + 0.5 0.8 0.3 0.6 1.2 0.5 0.7 1.2 0.5 0.8 1.2 15
Don't know/No answer 2.5 1.6 2.0 0.3 0.4 0.4 1.5 0.4 0.4 1.9 1.4 1.3
Total Households 100.0 | 100.0 | 100.0 | 100.0 | 100.0 | 100.0 | 100.0 | 100.0 | 100.0 | 100.0 | 100.0 | 100.0
S50K - $64.9K $65K - Over Total @
Lol e e e s 1987 | 2006 | 2007 | 1987 | 2006 | 2007 | 1987 | 2006 | 2007
0 204 | 51.6 | 51.6 | 335 | 441 509 | 422 | 53.1 568
12 19.7 143 17.1 11.6 13.4 15,1 19.6 13.6 14.9
3.5 19.6 16.4 152 | 213 16.9 158 195 153 13.7
6-10 13.4 7.9 9.0 18.8 12.4 8.9 10.0 8.8 71
17-15 8.8 3] 25 7.9 5.6 3.9 3.9 3.6 2.8
16 - 30 48 3.3 2.1 5.0 4] 3.3 25 28 272
31 + 3.3 2.4 1] 0.3 2] 1.4 0.7 15 1]
Don't know/No answer 1.1 1.1 1.3 1.5 1.5 0.9 1.4 1.3 1.3
Total Households 100.0 | 100.0 | 100.0 | 100.0 | 100.0 | 100.0 | 100.0 | 100.0 | 100.0
®lIncludes pieces for which no response was given for household income.

®Fluctuations may be due to small sample sizes.

Note: 2006/2007 Estimates for Income Levels $25K-$29.9K are identical to those in $30K-$34.9K since categories used to collect data only included $25K-$34.9K.
Totals may not sum to 100 due to rounding.




Table A3-59

Number of Mail Order Purchases Within the Last Year by Education of Head of Household
(Percentage of Households)
Postal Fiscal Years 1987, 2006 and 2007

(Recruitment Data)

< 8th Grade @ Some High School @ High School Some College
Number of Purchases
1987 2006 2007 1987 2006 2007 1987 2006 2007 1987 2006 2007
0 65.5 65.3 71.8 53.9 61.1 64.6 41.7 56.7 57.5 38.0 50.1 53.5
1-2 14.8 13.5 11.1 16.8 13.7 16.2 22.5 13.0 15.1 20.7 14.3 15.7
3-5 10.7 13.7 8.4 17.2 12.2 8.6 19.0 14.6 14.3 22.0 16.5 14.9
6-10 4.7 3.5 3.2 6.1 7.7 4.6 9.1 8.3 7.0 11.1 8.7 8.1
11-15 2.9 2.2 1.8 2.4 1.4 2.6 4.1 3.0 2.5 2.7 4.2 2.6
16 - 30 0.5 0.5 1.8 1.1 2.3 0.9 2.4 2.5 1.6 2.8 2.4 2.2
31 + 0.2 0.5 0.0 0.5 0.3 0.6 0.6 1.2 1.0 0.5 2.1 1.4
Don't know/No answer 0.7 0.8 2.0 2.1 1.4 2.1 0.8 0.8 1.0 2.1 1.7 1.6
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Technical School College Post Graduate Total ®
Number of Purchases
1987 2006 2007 1987 2006 2007 1987 2006 2007 1987 2006 2007
0 37.2 46.3 55.2 38.0 48.9 54.8 27.0 43.0 47.6 42.2 53.1 56.8
1-2 16.3 14.1 17.9 18.5 13.6 13.7 19.5 13.6 15.1 19.6 13.6 14.9
3-5 20.2 20.4 15.0 21.8 15.7 14.9 22.7 16.9 15.4 19.5 15.3 13.7
6-10 12.8 7.2 3.8 11.9 10.3 7.9 16.4 13.0 10.4 10.0 8.8 7.1
11-15 6.2 3.9 2.8 4.1 5.1 3.2 7.2 4.5 5.0 3.9 3.6 2.8
16 - 30 3.7 4.0 2.8 2.6 3.2 3.3 5.2 5.6 4.0 2.5 2.8 2.2
31 + 2.6 2.1 1.6 0.9 1.8 1.2 1.1 2.0 1.7 0.7 1.5 1.1
Don't know/No answer 1.2 2.1 0.9 2.1 1.5 1.0 1.3 1.4 0.9 1.4 1.3 1.3
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0
®Includes pieces for which no response was given for educational attainment.

@Fluctuations may be due to small sample sizes.
Note: Totals may not sum to 100 due to rounding.



Table A3-60
Number of Mail Order Purchases Within the Last Year by Age of Head of Household

(Percentage of Households)
Postal Fiscal Years 1987, 2003 and 2004

(Recruitment Data)
Number of Purchases RERE2 258 CoEt 45-54
1987 2006 2007 1987 2006 2007 1987 2006 2007 1987 2006 2007
0 51.8 67.6 70.9 36.1 61.5 63.1 39.2 56.2 59.4 41.0 51.2 55.7
1-2 21.7 14.8 21.5 22.2 16.6 16.5 19.0 14.4 16.9 21.4 13.3 15.4
3-5 17.6 12.3 5.0 23.3 12.3 11.6 19.8 14.5 12.8 17.8 14.5 13.8
6-10 2.8 3.0 2.1 10.4 4.9 4.4 11.4 6.5 5.2 9.1 9.9 7.3
11-15 1.7 0.0 0.0 2.9 2.0 1.3 5.0 3.1 1.6 5.5 4.2 2.6
16 - 30 2.3 0.8 0.6 2.3 1.7 1.0 3.3 2.2 1.6 3.2 3.4 2.4
31 + 0.7 0.6 0.0 0.9 0.4 0.9 1.1 1.5 0.8 0.8 1.9 1.4
Don't know/No answer 1.1 0.9 0.0 1.9 0.5 1.2 1.4 1.6 1.7 1.2 1.6 1.4
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Number of Purchases 55 - 64 65 - 69 70 + 70-74 75+ Total @
1987 2006 2007 1987 2006 2007 1987 2006 2007 2007 1987 2006 2007
0 40.2 48.4 52.2 47.5 49.3 52.1 53.8 53.0 58.0 58.7 42.2 53.1 56.8
1-2 15.7 11.6 13.1 19.7 12.4 15.3 17.5 14.0 13.1 14.1 19.6 13.6 14.9
3-5 19.8 17.8 15.9 17.3 16.9 14.4 15.8 15.9 13.2 13.4 19.5 15.3 13.7
6-10 13.1 11.0 9.5 10.2 10.6 9.2 8.3 9.1 8.5 5.6 10.0 8.8 7.1
11-15 4.9 4.4 4.3 3.5 4.7 4.0 2.8 3.2 2.1 3.3 3.9 3.6 2.8
16 - 30 3.5 3.8 2.6 0.7 3.1 3.4 1.2 2.3 3.1 2.1 2.5 2.8 2.2
31 + 0.9 1.7 1.0 0.3 2.3 1.0 0.0 1.1 1.7 1.2 0.7 1.5 1.1
Don't know/No answer 2.0 1.2 1.5 1.1 0.8 0.6 2.3 1.4 0.4 1.6 1.4 1.3 1.3
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0

®Includes pieces for which no response was given for age.
Note: Totals may not sum to 100 due to rounding.




Table A3-61

Number of Mail Order Purchases Within the Last Year by Number of Adults
(Percentage of Households)

Postal Fiscal Years 1987, 2006 and 2007

(Recruitment Data)

Number of Purchases ! 2 3 a+
1987 | 2006 | 2007 | 1987 | 2006 | 2007 | 1987 | 2006 | 2007 | 1987 | 2006 | 2007
0 55.0 58.0 63.4 38.5 51.7 55.2 42.3 50.4 53.1 31.4 53.8 54.7
1-2 18.1 12.9 13.3 20.0 14.3 15.7 20.2 11.9 14.6 20.6 12.6 13.8
3-5 16.7 14.7 11.6 20.4 15.7 14.0 17.5 15.7 15.2 24.9 13.2 15.3
6-10 6.5 7.1 5.9 11.5 9.1 7.5 9.9 10.3 7.1 9.4 9.0 8.5
11-15 2.3 3.0 2.1 4.1 3.5 3.1 4.7 5.2 3.4 6.8 4.2 2.1
16 - 30 1.0 2.2 1.8 2.9 2.9 2.2 3.2 3.1 3.3 2.9 4.1 2.9
31 + 0.1 1.3 1.0 1.0 1.6 1.0 0.5 1.7 1.8 1.3 1.4 0.7
Don't know/No answer 0.4 0.9 1.0 1.7 1.3 1.3 1.6 1.6 1.5 2.7 1.7 2.0
Total 100.0 | 100.0 | 100.0 | 100.0 [ 100.0 | 100.0 [ 100.0 | 100.0 | 100.0 | 100.0 | 100.0 | 100.0
Note: Totals may not sum to 100 due to rounding.




Table A3-62
Standard Mail Reaction to Pieces from Mail Order Companies
by Number of Mail Order Purchases Made Within the Last Year
Postal Fiscal Years 1987, 2006 and 2007
(Recruitment and Diary Data)

Mail Order Purchases Pieces Per Household Per Week

1987 2006 2007
0 0.6 1.0 1.3
1 1.1 1.0 1.5
2 1.2 1.6 1.5
3-5 1.6 2.3 2.3
6-10 2.3 3.2 2.7
11 + 3.1 4.6 4.2




Table A3-63
Standard Mail Reaction to Pieces from Mail Order Industry
by Number of Mail Order Purchases Made Within the Last Year
(Percentage of Pieces)
Postal Fiscal Years 1987, 2006 and 2007
(Recruitment and Diary Data)

X Read Immediately Set Aside Found Useful Will Respond
Mail Order Purchases

1987 2006 2007 1987 2006 2007 1987 2006 2007 1987 2006 2007
0 40.4 45.0 42.2 8.4 12.0 14.1 34.2 46.1 46.7 12.5 11.6 10.5
1 40.8 43.4 39.3 11.4 11.6 13.2 36.6 46.1 43.5 15.1 9.5 13.7
3-5 45.7 40.3 48.4 13.5 15.7 11.3 45.8 471 49.6 15.8 10.0 12.2
6-10 44.6 44.4 48.7 14.9 17.5 12.0 46.2 49.5 55.7 15.8 10.6 12.4
11 + 42.0 46.3 42.6 11.8 17.7 15.1 45.5 56.9 52.0 16.9 12.0 13.1

NOTE: Percentages represent row percentages within each shape category;
these do not sum to 100 due to the inclusion of multiple questions in this table.



Table A3-64

Standard Mail Available Response Media
(For Mdil Piece Containing Advertising or Request for Donations)
Postal Fiscal Years 1987, 2006 and 2007

(Diary Data)

Response Media

Percentage of Pieces

1987 | 2006 2007

Mail
Mail only 37.5 11.6 11.0
Mail + phone 11.2 8.1 6.9
Mail + in-person 2.0 0.6 0.7
Mail + fax machine N/A 0.1 0.1
Mail + internet N/A 1.7 1.7
Mail + phone + in-person 9.0 1.6 1.5
Mail + phone + fax machine N/A 0.7 0.5
Mail 4+ phone + internet N/A 12.9 13.2
Mail + in-person + internet N/A 0.4 0.5
Mail + fax machine + internet N/A 0.1 0.1
Mail + phone + in-person + fax machine N/A 0.6 0.4
Mail + in-person + fax machine N/A 0.0 0.0
Mail + phone + in-person + internet N/A 4.1 5.1
Mail + phone + fax machine + internet N/A 5.4 4.8
Mail + in-person + fax machine + internet N/A 0.1 0.0
Mail + phone + in-person + fax machine + internet N/A 0.4 0.5
Total Possible Mail Response 59.7 48.3 46.9
Phone:
Phone only 5.1 8.8 7.7
Phone + in-person 4.0 5.3 4.8
Phone + fax machine N/A 0.2 0.1
Phone + internet N/A 9.2 9.9
Phone + in-person + fax machine N/A 0.1 0.1
Phone + in-person + internet N/A 7.2 9.7
Store:
At a store only 29.7 13.4 12.9
At a store + fax machine N/A 0.0 0.0
At a store + internet N/A 2.7 3.4
At a store + fax machine + internet N/A 0.0 0.0
Fax machine only N/A 0.0 0.0
Fax machine + internet N/A 0.0 0.0
Internet only N/A 1.3 1.4
Don't know/No response N/A 3.5 3.1

Total 100.0 100.0 100.0

Total Pieces Per Household Per Week 6.3 10.7 10.1

Note: Estimates for 2006/2007 based on Advertising Pieces only.

Totals may not sum to 100 due to rounding.




Table A3-65
Standard Mail Available Response Media from Major Industries

(Percentage of Pieces)
Postal Fiscal Years 1987, 2006 and 2007

(Diary Data)

Response Media Department Store Mail Order Publisher

2006 2007 1987 2006 2007 2006 2007

Mail only 2.5 1.5 59.6 8.6 10.3 51.0 46.8
Mail + phone 2.8 2.2 31.8 9.2 8.1 10.1 7.4
Mail + in-person 1.0 1.2 0.6 0.2 0.1 0.1 0.5
Mail + fax machine 0.0 0.0 N/A 0.1 0.1 0.2 0.1
Mail + internet 0.5 0.6 N/A 2.6 2.8 5.2 5.4
Mail + phone + in-person 2.8 2.4 4.0 0.8 0.5 0.9 1.1
Mail + phone + fax machine 0.1 0.0 N/A 2.0 1.7 0.8 0.5
Mail + phone + internet 3.9 3.2 N/A 28.2 28.8 8.5 10.1
Mail + in-person + internet 0.9 1.3 N/A 0.2 0.3 0.1 0.1
Mail + fax machine + internet 0.0 0.0 N/A 0.2 0.2 0.2 0.1
Mail + phone + in-person + fax machine 1.0 0.5 N/A 0.7 0.3 0.4 0.4
Mail + in-person + fax machine 0.0 0.0 N/A 0.0 0.0 0.0 0.0
Mail + phone + in-person + internet 8.7 9.7 N/A 3.3 2.3 2.0 3.8
Mail + phone + fax machine + internet 2.2 1.5 N/A 22.2 21.1 2.7 2.8
Mail + in-person + fax machine + internet 0.1 0.0 N/A 0.3 0.1 0.0 0.0
Mail + phone + in-person + fax machine + internet 0.6 0.3 N/A 0.7 0.4 0.2 0.1
Total Possible Mail Response 27.3 24.5 96.0 79.4 77.1 82.3 79.3
Phone only 1.6 1.5 2.1 2.4 2.9 2.9 3.2
Phone + in-person 5.1 4.5 0.6 0.3 0.2 1.7 2.0
Phone + fax machine 0.1 0.0 N/A 0.2 0.2 0.1 0.0
Phone + internet 3.7 3.0 N/A 11.4 13.7 1.7 2.3
Phone + in-person + fax machine 0.0 0.1 N/A 1.4 1.0 0.1 0.0
Phone + in-person + internet 15.3 17.0 N/A 0.5 0.6 2.8 55
At a store only 33.6 33.3 1.3 0.2 0.3 2.6 2.3
At a store + fax machine 0.0 0.1 N/A 0.0 0.0 0.0 0.0
At a store + internet 11.0 14.3 N/A 0.0 0.0 0.3 0.6
At a store + fax machine + internet 0.0 0.0 N/A 0.0 0.1 0.0 0.0
Fax machine only 0.6 0.3 N/A 0.0 0.0 0.0 0.0
Fax machine + internet 1.6 1.5 N/A 1.5 1.7 0.0 0.0
Internet only 0.0 0.0 N/A 2.6 2.2 0.7 0.7
Don't know/No response 0.0 0.0 N/A 0.0 0.0 4.7 4.0

Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0

Note: Totals may not sum to 100 due to rounding.




Table A3-66

Standard Mail Intended Response Medium
to Pieces from the Mail Order Industry

(Percentage of Pieces)

Postal Fiscal Years 1987, 2006 and 2007

(Diary Data)

Industry 1987 2006 2007

Mail 82.4 28.7 31.9
Phone 13.3 39.4 33.2
In-Person 2.9 3.1 2.2
Other 0.2 25.7 29.4
Don't know/No answer 1.2 3.0 3.3
Total 100.0 100.0 100.0

Note: Totals may not sum to 100 due to rounding.




Unaddressed Mail Received

Table A3-67

(Percentage of Pieces)

Postal Fiscal Years 1987, 2006 and 2007

(Diary Data)

Percent of Unaddressed Mail Received by
Industry Households
1987 | 2006 2007

Financial:
Credit card 0.2 0.6 1.2
Bank 0.2 0.3 0.4
Securities broker 0.1 0.3 0.1
Money market 0.0 0.1 0.0
Insurance company 0.9 4.1 4.1
Real estate/Mortgage 0.6 0.7 0.5
Other financial 0.0 0.0 0.0

Total Financial 2.1 6.0 6.3
Merchants:
Supermarkets 22.1 24.8 22.5
Department store 20.9 9.6 9.1
Mail order company 1.5 3.4 4.6
Other store 25.1 18.8 21.0
Publisher 4.6 7.3 7.1
Land promotion company 0.2 0.1 0.0
Restaurant 6.7 11.1 10.5
Consumer packaged goods 0.6 1.8 1.6
Auto dealers 0.9 1.6 1.1
Service stations 0.9 1.5 1.8
Mall 0.2 0.0 0.0
Other merchants 2.1 0.9 1.4

Total Merchants 90.0 80.9 80.7
Services:
Telephone 0.0 1.2 2.0
Other utilities 0.1 0.1 0.1
Medical 1.6 1.8 1.8
Other professional 0.7 0.2 0.1
Leisure service 0.5 0.6 0.8
Cable TV 0.1 4.2 4.0
Computer 0.0 0.3 0.3
Craftsman 0.5 0.3 0.4
Other services 2.1 2.1 1.7

Total Services 5.6 10.6 11.1
Federal Government N/A 0.2 0.1
Nonfederal Government 0.2 0.1 0.1

Total Social/Charitable/Political/Nonprofit 1.3 1.3 1.4
Don't know/No answer 0.8 0.9 0.3

Total 100.0 100.0 100.0

Note: Totals may not sum to 100 due to rounding.




Unaddressed Mail Received Reaction

Table A3-68

Postal Fiscal Years 1987, 2006 and 2007

(Diary Data)

Percent of Mail Pieces

Treatment
1987 2006 2007
Read by member of household 29.3 23.4 22.5
Read by more than one member of household ® N/A 7.8 6.8
Looked at 24.0 15.2 15.8
Discarded 20.0 31.6 30.1
Set aside 3.9 2.4 3.0
Don't know/No answer 22.7 19.5 21.9
Total 100.0 100.0 100.0
Percent of Mail Pieces
Usefulness
1987 2006 2007
Useful 33.9 32.6 32.3
Interesting 16.9 7.9 6.9
Not interesting 21.6 34.5 34.1
Objectionable 4.4 5.4 4.6
Don't know/No answer 23.2 19.5 22.2
Total 100.0 100.0 100.0

@ This code was not presented in household diaries prior to 1992.

Note: Totals may not sum to 100 due to rounding.




Table A3-69

Unaddressed Mdail Received Response to Bundled Flyers by Industry

(Percentage of Mail Received by Households)
Postal Fiscal Years 1987, 2006 and 2007

(Diary Data)
Read Immediately @ Found Useful
Industry
1987 | 2006 | 2007 | 1987 | 2006 [ 2007

Financial:
Bank ® 18.9 15.9 13.4 11.2 17.9 9.5
Insurance company 12.5 12.7 5.8 7.7 8.4 6.2
Real estate/Mortgage © 13.3 24.2 8.1 9.0 9.3 8.9

Total Financial 16.1 14.4 6.6 10.1 9.1 6.7
Merchants:
Supermarkets 37.7 32.2 33.2 46.8 51.5 53.5
Department store 33.9 29.1 31.9 39.8 41.5 44.0
Mail order company 18.5 9.0 13.8 19.0 7.3 12.4
Specialty store 24.6 19.9 18.7 28.4 26.4 26.6
Publisher 33.6 24.5 25.3 39.9 34.4 36.3
Restaurant 31.6 25.0 24 .4 33.3 34.6 35.9
Consumer packaged goods @ 17.4 15.8 13.3 15.0 17.1 21.5
Auto dealers @ 0.8 13.0 8.6 2.8 11.6 10.0
Service stations 17.9 8.7 10.0 20.4 14.6 10.5

Total Merchants 27.1 25.1 25.0 35.7 36.3 36.8
Services:
Medical ® 12.6 28.2 22.2 10.6 28.5 31.3
Other professional ©® 17.3 31.1 4.3 17.0 25.4 10.2
Leisure service @ 26.0 29.8 11.3 30.9 26.0 29.0
Craftsman @ 22.9 4.1 3.0 10.4 11.3 9.9

Total Services 17.1 26.4 16.2 15.9 26.2 27.0
Total Social/Charitable/Social/Nonprofit 29.0 17.7 26.2 25.9 19.4 24.4

Note: Percentages are row percentages within each Industry classification.

@ Fluctuations may be due to small sample sizes.
@ Defined as "Read by One Member of the Household".




Nonprofit Standard Mail Received by Households by Shape
Postal Fiscal Years 1987, 2006 and 2007

Table A3-70

(Diary Data)

Percentage of
Nonprofit Standard Mail

Pieces Per Household Per

Shape Received by Households pREER
1987 2006 2007 1987 2006 2007

Envelopes:

Letter size envelope 37.2 43.1 40.9 0.9 1.1 1.0
Larger envelope 9.5 15.3 12.7 0.2 0.4 0.3
Total Envelope 46.6 58.4 53.6 1.1 1.4 1.3
Postcard 2.1 7.6 8.5 0.1 0.2 0.2
Catalog (not in envelope) 4.4 3.5 3.2 0.1 0.1 0.1
Flyers/Circulars 20.4 15.2 16.4 0.5 0.4 0.4
Magazines/Newsletters 3.9 8.0 8.7 0.1 0.2 0.2
Other 0.3 1.0 0.7 0.0 0.0 0.0
Don't know/No answer 1.4 0.6 0.4 0.0 0.0 0.0
Total Pieces Received by Households 79.6 94.3 91.6 1.9 2.3 2.2

Base: RPW Total, Nonprofit Rate Bulk: Work-Share and Enhanced Carrier Route.




Nonprofit Standard Mail Industry by Shape
(Percentage of Pieces)
Postal Fiscal Years 1987, 2006 and 2007

Table A3-71

(Diary Data)

Letter Size Envelope

Larger Than

Postcard

Catalog Not In Envelope

Industry Letter Size Envelope

1987 2006 2007 1987 2006 2007 1987 2006 2007 1987 2006 2007
Medical 29.1 25.6 25.6 10.0 9.1 6.6 7.4 11.8 11.5 10.0 3.2 4.1
Union or professional ® 37.9 447 50.5 12.1 16.5 16.2 3.2 3.1 3.8 4.8 2.1 1.1
Church 43.4 48.8 49.2 8.6 14.0 13.0 2.3 6.9 7.4 3.0 1.8 1.8
Veterans @ 48.9 44.8 47.8 11.3 37.0 29.0 6.5 8.7 10.8 6.7 0.2 0.3
Educational 27.3 22.1 23.4 9.0 8.4 8.6 1.8 14.2 13.2 12.2 8.5 8.6
Charities 80.1 64.2 64.9 9.3 20.2 17.4 1.5 4.5 6.2 1.2 1.5 1.1
Political ® 28.9 46.7 23.4 13.6 17.8 8.9 3.0 5.0 19.4 0.6 1.2 0.7
AARP @ 79.3 51.5 55.4 11.0 40.7 31.4 4.2 1.0 2.1 0.9 0.0 0.0
Museum @ 49.0 43.8 44.6 14.9 10.6 9.2 5.9 10.9 13.0 19.7 8.4 10.6
Nonprofit publication 30.6 47.3 46.3 28.6 16.7 14.0 1.9 7.5 9.1 5.1 3.0 2.9

Industry Flyers Newspapers/Magazines Total

1987 2006 2007 1987 2006 2007 1987 2006 2007
Medical 35.2 26.6 26.5 4.9 23.4 25.1 100.0 100.0 100.0
Union or professional ® 33.6 19.4 17.6 6.5 12.3 10.2 100.0 100.0 100.0
Church 35.9 17.6 16.2 5.6 9.4 11.2 100.0 100.0 100.0
Veterans © 18.1 3.7 5.9 5.6 2.9 4.7 100.0 100.0 100.0
Educational 44.8 29.5 29.2 3.9 16.2 15.9 100.0 100.0 100.0
Charities 6.9 5.8 6.7 0.5 2.6 2.9 100.0 100.0 100.0
Political ©® 52.6 25.8 45.0 0.7 2.8 1.9 100.0 100.0 100.0
AARP @ 2.7 6.1 7.5 2.0 0.7 3.3 100.0 100.0 100.0
Museum @ 8.9 22.0 16.6 0.5 1.9 4.8 100.0 100.0 100.0
Nonprofit publication 11.4 15.8 17.5 19.7 8.4 9.2 100.0 100.0 100.0

NOTE: Totals may not equal exactly 100% due to unreported categories; Percentages are row percentages within Industry classification.




Table A3-72

Nonprofit Standard Mail by Content by Industry

Postal Fiscal Years 1987, 2006 and 2007

(Percentage of Pieces)

(Diary Data)

Industry Advertising Fund Request Other I:::I;‘nl(:v:;/ Total

1987 | 2006 | 2007 | 1987 | 2006 | 2007 | 1987 | 2006 | 2007 | 1987 | 2006 | 2007 | 1987 | 2006 | 2007
Medical professional 27513221332 180| 1771220 43.0 | 452|414 11.4] 48 | 3.3 |100.0/100.0[100.0
Union or professional ©® 285 23.6 2411 21.3| 354 39.3|40.8| 304|282 9.4 | 105] 83 [100.0/100.0{100.0
Church 14.7 1 1831 182 | 30.5 | 474 | 445 | 448 | 30.2 | 33.8 | 10.0 | 4.1 3.5 1100.0/100.0/100.0
Veterans @ 184 | 9.9 7.2 | 4271701 | 650 314137231 7.6 | 62 | 4.7 |100.0/100.0]100.0
Educational 35.6 | 449 | 457 | 147 | 174 | 16.1 | 41.6 | 342 | 37.0] 8.0 | 3.6 1.3 1100.0(100.0{100.0
Charities 7.7 70 | 6.4 | 793796786 68 | 83 | 11.7| 62 | 5.1 3.3 1100.0/100.0/100.0
Political @ 4.3 3.1 1.8 | 28.1 | 542 | 255 | 56.2 | 40.7 | 69.7 [ 11.4 | 2.0 | 3.1 |100.0/100.0|100.0
AARP © 658 623|577 7.6 | 126 17.8]113.9| 146 ] 19.0( 12.7 [ 10.5] 5.4 |100.0]100.0{100.0
Museum @ 605 | 48.4 | 4651169 368|283 157 113|226 69 | 3.6 | 2.5 |100.0/100.0[100.0
Nonprofit publication 6241206206 3.7 | 51.0] 474 19.0] 235|285 ]| 149 | 50 3.5 |100.0{100.01100.0
Total Mail Received by Households 263 | 260 | 262 | 340 | 454 | 42.7 | 294 |1 23.0] 272|103 56 | 4.0 |100.0]100.0{100.0

Note: Percentages are row percentages within Industry classification.

@ Fluctuations may be due to small sample sizes.




Table A3-73
Nonprofit Standard Mail Pieces Received Per Household Per Week
Postal Fiscal Years 1987, 2006 and 2007
(Recruitment and Diary Data)

One-earner

Two-earner

More than one adult with children

One-earner

Income 1987 2006 2007 | Employment of Head of Household | 1987 2006 2007
< $7K 0.8 1.1 0.9 White collar professional 2.5 2.7 2.4
7K - $9.9K 1.3 1.4 1.3 White collar sales/clerical 1.3 2.1 2.0
10K - $14.9K 1.4 1.9 2.1 White collar craftsmen/mechanic 1.0 1.7 1.7
15K - $19.9K 1.7 1.9 1.7 Service Worker 1.1 1.8 1.3
20K - $24 9K 1.6 1.9 2.2 Other employed 1.2 1.3 1.3
25K - $29.9K 1.8 18 17 Homemaker 1.8 2.3 2.0
30K - $34.9K 2.2 ) ) Student 1.2 3.2 3.1
35K - $49.9K 2.3 2.1 2.1 Retired 2.3 3.3 3.4
50K - $64.9K 2.6 3.0 2.6 Other not employed 0.5 3.5 1.7
65K - Over 3.8 2.9 3.1 Type of Dwelling 1987 2006 2007
Age of Head of Household 1987 2006 2007 Single-family house 2.3 2.5 2.4
18 -24 0.5 1.2 0.9 Multi-family unit 1.0 1.8 1.6
25-34 1.1 1.2 1.1 Mobile house 1.2 1.1 1.4
35 -44 1.8 1.8 1.8 Number of Adulis 1987 2006 2007
45 - 54 2.3 2.4 2.3 1 1.5 2.3 2.0
55 - 64 2.5 2.7 2.5 2 2.0 2.3 2.3
65 - 69 2.8 3.6 3.1 3 2.2 2.5 2.5
70 -74 3.3 4+ 2.4 2.1 2.2
TE 2.6 3.8 W,
Education of Head of Household 1987 2006 2007
< 8th grade 1.1 1.6 1.9
Some High School 1.3 1.3 1.9
High School 1.5 1.8 1.9
Some College 1.8 2.4 2.0
Technical School 1.8 2.6 2.2
College 2.3 2.8 2.5
Post graduate 4.3 4.1 3.5
Type of Household 1987 2006 2007
One-person household 1.6 2.5 2.1
Male 1.2 2.1 1.5
Female 1.8 2.7 2.4
One adult + minors ® 1.0 1.3 1.1
Male ® 1.0 1.1 1.6
Female ® 1.0 1.3 1.0
More than one adult without children 2.3 3.2 0.2
2.3 10 0.0
1.9 . 0.9
1.8 1.9
1.6 1.9
2.0 1.8

N ==
= Nfolof~

Two-earner

® Fluctuations may be due to small sample sizes.



Percent of Nonprofit Standard Mail Containing a Request for

Table A3-74

Donations by Age of Head of Household

Postal Fiscal Years 1987, 2006 and 2007

(Recruitment and Diary Data)

Percent

Pieces Per Household

Age Cohort Per Week
1987 2006 2007 1987 2006 2007
18-24 ® 41.6 31.0 14.2 0.2 0.4 0.1
25 - 34 28.6 40.0 29.1 0.3 0.5 0.3
35 - 44 27.5 39.1 32.8 0.5 0.7 0.6
45 - 54 33.7 40.5 36.4 0.8 1.0 0.9
55 - 64 34.4 47.3 47.8 0.9 1.3 1.2
65 - 69 39.3 50.6 49.9 1.1 1.8 1.5
70 - 74 53.6 1.8
40.7 53.6 1.1 2.0
75+ 55.8 2.4

@ Fluctuations may be due to small sample sizes.




Table A3-75

Nonprofit Standard Mail Treatment of Mail Piece by Familiarity With Organization
(Percentage of Pieces)
Postal Fiscal Years 1987, 2006 and 2007

(Diary Data)
Previous Customer | Organization Known Organization Not Total ©
Treatment Known
1987 | 2006 | 2007 | 1987 | 2006 | 2007 | 1987 | 2006 | 2007 | 1987 | 2006 | 2007
Read by member of household 68.0 | 56.6 | 552 | 36.4 | 29.6 | 31.0 | 24.7 | 26.0 | 235 | 495 | 41.7 | 41.7
Read by more than one member of household @ N/A 11.0 | 11.7 N/A 6.3 5.1 N/A 4.7 4.5 N/A 8.4 8.5
Looked at 17.0 | 13.3 | 147 | 24.6 | 285 | 262 | 357 | 23.8 | 23.8 [ 21.3 | 165 | 17.6
Discarded 4.5 104 | 109 | 203 | 30.0 | 32.0 | 29.9 | 404 | 438 [ 105 | 174 | 19.1
Set Aside 9.0 8.5 7.0 7.6 5.4 5.4 8.5 4.1 4.2 7.6 6.5 5.8
Don't know/No answer 1.5 0.3 0.5 1.2 0.2 0.3 1.3 0.9 0.2 11.0 9.5 7.2
Total 100.0 | 100.0 | 100.0 | 100.0 ] 100.0 | 100.0 | 100.0 | 100.0 | 100.0 [ 100.0 [ 100.0 | 100.0

® 1987 Estimates Include pieces for which no response was given for familiarity with institution.

@ This code was not presented in household diaries prior to 1992.

Note: Totals may not sum to 100 due to rounding.




Table A3-76
Nonprofit Standard Mail Response to Advertising by Familiarity With Organization®

(Percentage of Pieces)
Postal Fiscal Years 1987, 2006 and 2007
(Diary Data)

Previous Customer

Organization Not

Organization Known Total @
Response Known

1987 | 2006 | 2007 | 1987 | 2006 | 2007 | 1987 | 2006 | 2007 | 1987 | 2006 | 2007

Yes 28.0 21.3 21.1 6.8 4.6 3.1 5.2 2.9 3.4 18.0 13.9 13.6
No 43.3 47.2 50.1 74.0 76.5 76.5 76.8 79.7 80.9 55.2 56.6 59.0
Maybe 20.9 25.8 22.5 10.6 13.1 13.0 9.4 9.4 9.5 16.5 19.3 17.5

No Answer 7.8 57 6.3 8.7 5.8 7.5 8.5 8.0 6.3 10.4 10.3 9.9
Total 100.0 | 100.0 | 100.0 [ 100.0 | 100.0 | 100.0 [ 100.0 | 100.0 | 100.0 | 100.0 | 100.0 [ 100.0

Pieces Per Household Per Week 0.6 1.3 1.2 0.3 0.5 0.5 0.2 0.3 0.3 1.1 2.0 2.0

®Restricted to Advertisements or Request for Donation from One Organization Only

©@1987 Estimates Include pieces for which no response was given for familiarity with institution.

Note: Totals may not sum to 100 due to rounding.




Table A3-77
Nonprofit Standard Mail Treatment of Mail Piece by Shape
(Percentage of Pieces)
Postal Fiscal Years 1987, 2006 and 2007

(Diary Data)
Treatment EHSLSizeEnveleps Leﬂ:: ;?ze: ::\j:lope nesicand Not f: :::glope
1987 | 2006 | 2007 | 1987 | 2006 | 2007 | 1987 | 2006 | 2007 | 1987 | 2006 | 2007

Read by member of household 48.9 | 41.2 | 43.1 | 49.1 | 43.2 | 41.3 | 61.1 464 | 47.2 | 43.2 | 40.4 | 38.1
Read by more than one member of household ® N/A 5.8 5.5 N/A 5.5 6.3 N/A 120 | 11.5 N/A 12.3 | 11.0
Looked at 22.8 | 183 | 19.1 | 23.1 19.1 ] 204 | 12.7 | 162 | 165 | 249 | 125 | 14.1
Discarded 11.2 ] 183 | 19.1 9.6 172 1 19.8 ] 132 | 180 | 184 | 109 | 17.7 | 20.3
Set Aside 6.6 5.6 5.1 9.0 6.1 5.7 2.1 1.4 1.7 144 | 13.0 | 11.7
Don't know/No answer 10.5 | 10.8 8.0 9.3 8.8 6.5 10.9 6.0 4.8 6.5 4.1 4.8

Total Mail Received by Households 100.0 [ 100.0 | 100.0 | 100.0 | 100.0 | 100.0 [ 100.0 [ 100.0 | 100.0 | 100.0 | 100.0 | 100.0

Flyers Newspu!o i Total
Treatment Magazines
1987 | 2006 | 2007 | 1987 | 2006 | 2007 | 1987 | 2006 | 2007

Read by member of household 542 | 412 | 389 | 385 | 41.0 | 39.8 | 49.5 | 41.7 | 41.7
Read by more than one member of household ® N/A 123 | 111 N/A | 155 | 17.1 N/A 8.4 8.5
Looked at 21.1 14.0 16.3 11.1 10.2 11.3 21.3 16.5 17.6
Discarded 11.2 ] 19.2 ] 223 5.9 9.8 135 | 105 | 17.4 | 19.1
Set Aside 6.8 5.3 5.0 134 | 16.3 | 12.6 7.6 6.5 5.8
Don't know/No answer 6.7 7.9 6.4 31.2 7.3 5.7 11.0 9.5 7.2

Total Mail Received by Households 100.0 | 100.0 | 100.0 | 100.0 | 100.0 | 100.0 | 100.0 | 100.0 | 100.0

@ This code was not represented in household diaries prior to 1992.

Note: Totals may not sum to 100 due to rounding.




Table A3-78
Nonprofit Standard Mail Usefulness of Mail Piece by Shape
(Percentage of Pieces)
Postal Fiscal Years 1987, 2006 and 2007
(Diary Data)

R Letter Size Envelope Lett::;?ze: ::\j:lope Postcard thqu:‘c:gI:lpoet In
1987 | 2006 | 2007 | 1987 | 2006 | 2007 | 1987 | 2006 | 2007 | 1987 | 2006 | 2007
Useful 35.9 38.2 38.6 41.6 38.8 39.1 44.5 49.5 43.9 56.6 55.9 57.4
Interesting 24.7 16.9 17.2 27.7 20.0 19.4 22.1 13.9 16.4 21.2 17.6 15.7
Not Interesting 20.8 27.0 29.4 15.0 25.4 29.4 15.9 27.6 32.4 10.7 18.5 19.6
Objectionable 4.9 6.3 6.2 3.6 6.3 5.0 5.1 2.0 2.3 3.4 3.3 2.4
Don't know/No answer 13.8 11.6 8.6 12.1 9.5 7.0 12.4 7.0 5.0 8.0 4.8 4.9
Total Mail Received by Households 100.0 | 100.0 | 100.0 | 100.0 | 100.0 | 100.0 | 100.0 | 100.0 | 100.0 | 100.0 | 100.0 | 100.0
Flyers Newqu!) el Total
Usefulness Magazines
1987 | 2006 | 2007 | 1987 | 2006 | 2007 | 1987 | 2006 | 2007
Useful 56.6 51.0 45.0 45.9 68.0 60.5 43.8 44.4 43.0
Interesting 18.7 15.1 15.8 14.1 11.2 16.6 22.4 16.4 17.0
Not Interesting 13.7 23.0 24.4 55 11.3 14.9 16.4 24.3 26.9
Objectionable 2.7 2.9 8.0 2.1 2.2 2.1 3.8 4.9 5.4
Don't know/No answer 8.3 8.0 6.9 32.4 7.2 5.9 13.5 10.0 7.7
Total Mail Received by Households 100.0 | 100.0 | 100.0 | 100.0 | 100.0 | 100.0 | 100.0 | 100.0 | 100.0
Note: Totals may not sum to 100 due to rounding.




Table A3-79
Nonprofit Standard Mail Response to Advertising by Shape
(If Mail Piece Contained Advertising or Request for Donation)
(Percentage of Pieces)
Postal Fiscal Years 1987, 2006 and 2007

(Diary Data)
Response Letter Size Envelope Lett::;?ze: :rl:s:lope Postcard @ SR Not@ln AT ERE
1987 | 2006 | 2007 | 1987 | 2006 | 2007 | 1987 | 2006 | 2007 | 1987 | 2006 | 2007
Yes 19.7 15.8 15.7 17.6 15.3 13.8 14.6 8.1 9.4 18.2 12.2 14.5
No 52.0 57.4 59.5 60.0 58.6 58.5 59.3 55.3 56.7 52.0 47.1 55.3
Maybe 16.8 18.8 18.0 15.1 19.7 19.6 19.9 17.3 15.6 24.1 27.7 21.8
No Answer 11.5 8.0 6.9 7.4 6.4 8.1 6.3 19.3 18.3 5.9 13.0 8.4
Total Mail Received by Households 100.0 | 100.0 | 100.0 [ 100.0 | 100.0 | 100.0 [ 100.0 | 100.0 | 100.0 | 100.0 | 100.0 [ 100.0
Pieces Per Household Per Week 0.7 1.1 1.0 0.2 0.4 0.3 0.0 0.2 0.2 0.1 0.1 0.1
Response Flyers :Zv;:':?npeirg Total ®
1987 | 2006 | 2007 | 1987 | 2006 | 2007 | 1987 | 2006 | 2007
Yes 12.6 9.1 7.3 9.8 9.2 10.5 18.0 13.9 13.6
No 64.5 56.9 61.9 54.3 50.4 55.9 55.2 56.6 59.0
Maybe 13.6 16.0 13.0 13.6 25.5 15.6 16.5 19.3 17.5
No Answer 9.3 17.9 17.8 22.3 15.0 18.0 10.4 10.3 9.9
Total Mail Received by Households 100.0 | 100.0 | 100.0 | 100.0 | 100.0 | 100.0 [ 100.0 | 100.0 | 100.0
Pieces Per Household Per Week 0.2 0.4 0.4 0.0 0.2 0.2 1.2 2.3 2.2

@ Total includes pieces for which no response was given as to shape.
@ Fluctuations may be due to small sample sizes.

Note: Totals may not sum to 100 due to rounding.




Table A3-80

Nonprofit Standard Mail Reaction by Industry

(Percentage of Pieces)

Postal Fiscal Years 1987, 2006 and 2007

(Diary Data)

Percent
Industry Read Immediately Set Aside Found Useful Will Respond ®®@

1987 | 2006 | 2007 | 1987 | 2006 | 2007 | 1987 | 2006 | 2007 | 1987 | 2006 | 2007
Medical 46.3 54.3 50.2 8.1 9.8 8.0 46.1 52.7 45.6 13.4 12.5 9.1
Union/Professional 50.1 54.2 53.5 8.5 5.7 4.7 51.6 45.4 42.9 18.4 12.1 17.5
Church 64.0 56.3 56.2 6.9 7.9 7.1 59.2 54.7 54.1 25.2 20.0 18.2
Veterans 56.0 53.5 53.4 9.5 4.2 5.4 44.3 441 43.8 22.6 20.8 18.5
Educational 48.0 50.1 52.8 7.0 6.4 5.8 49.1 48.2 47.7 13.2 8.0 7.7
Charities 44.6 44 .8 46.3 7.2 5.9 5.0 28.3 34.7 35.6 17.7 13.0 14.0
Political 40.6 44.7 41.2 6.1 7.1 3.6 31.8 36.9 27.4 20.0 10.7 11.1
AARP @ 46.1 53.1 44.5 10.7 3.2 6.3 40.9 44.8 42.6 13.6 25.4 16.1
Museum @ 53.6 59.7 62.4 8.4 5.6 5.5 44.3 51.2 51.7 12.5 14.9 9.9
Nonprofit Publications 39.8 50.2 50.5 8.8 6.6 5.8 39.3 44.7 43.2 12.8 14.1 13.9
Total Mail Received by Households 49.5 50.1 50.3 7.6 6.5 5.8 43.8 44 .4 43.0 18.0 13.9 13.6

@ Percent of pieces containing an advertisement or a fundraising request.

@ Fluctuations may be due to small sample sizes.

NOTE: Percentages represent row percentages within each industry classification;
these do not sum to 100 due to the inclusion of multiple questions in this table.




